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THE CURSE OF BIOFUEL S AND MALNUTRITION | N
AFRICA

Abdelhamid Nechad
ENCGT
Abdelmalek ESSAADI University

Taoufik Daghri
F.S.J.E.S.S
Mohammed Mniversity

ABSTRACT
The life expectancy of a person in Japan is about 83 years for men and
women, 82 years in France while it is 34 years in Swaziland (a small
kingdom in Southern Africa devastated by AIDS and hunger). Thus,
each year millions of womem SubSaharan Africa give birth to a large
number of children who die at birth because of food shortage which
automatically generates brain damage and motor impairments. i sub
Saharan African countries, 500 000 mothers die every year during
childbirth, nost of them by prolonged lack of food during pregnancy.
Like undernourishment, malnutrition usually affects the children of
underdeveloped countries who live mainly in -[aharan Africa.
However, authorities intervene only rarely by setting up some
treatrents to alleviate the suffering of children.
The World Trade Organization, the International Monetary Fund and
the World Bank are bodies associated with the United states, who
consider the right to food as vital and essential. Behind these
organizations, ltere are large private transcontinental companies
controlling several areas of activity such as production, distribution,
etc..and, thus, have power over theercise of the right to food.
These companies generally have greater financial resources thsas tho
of most countries in which they operate and produce very large gains.
The same companies provide transportation, insurance and distribution
of food goods, a fact which allows them to control the entire production
process and makes of each one of thesepanies a monopoly in its
activity sector to behave conseqtlg against the right to food.
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For these private transcontinental companies, hunger is a scandalous
phenomenon which will not be eliminated unless two conditions are
met: the first one igelated to a strong industrialization with a
maximum capital and most advanced technologies as well as the
elimination of family farms and food wastage; the second one is relative
to the full liberalization of the market. The latter is sinéquanone to
defed the scourge of hunger since a fully liberalized market will enable
a free and adequate food, while this remains impossible as long as
natural disasters may arise.

Keywords:Africa, Biofuel, Malnutrition
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THE RELATIONSHIP BET WEEN PROFESSIONALISM
AND UNIVERSAL ETHICS OF ENGINEERS

Zawiah Mat
Centre for Languages and Human Development,
Universiti Teknikal Malaysia Melaka (UTeM), Malaysia
zawiah@utem.edu.my

Safiah Sidek
Centre for Languages and Human Development,
Universiti Teknikal Malaysia Melaka (UTeM), Malaysia
safiahsidek@utem.edu.my

Othman Mahat
Institute of Technology Management and Entrepreneurship,
Universiti Teknikal Malaysia Melaka (UTeM), Malaysia
muhammagathman.mahat@gmail.com

Nor Azierah Malik
Institute of Technology Management and Entrepreneurship,
Universiti Teknikal Malaysia Melaka (UTeM), Malaysia
norazierahbintimalik@gmail.com

ABSTRACT
Ethics in engineering is not a new issue. It has become an increasing
concern in Malaysia. The aims of this study to identify the relationship
between professionalism and universal ethics of engineers in
Malaysian. This study used quantitative methods istribute the
guestionnaire by using random to get data from 40 respondents of
engineers from government and private sector. The findings yielded
that several variables of professionalism of engineers correlated
significantly with universal ethics. Thisusly contributes towards the
i mprovement of Board of Engineers
Future study should focus on developing a model of Professional
Engineers.
Keywords Relationship, Professionalism, Universal Ethics, Engineers
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CRISP-DM PROCESS MODEL IN EDUCATIONAL
SETTING

Dijana Oreski
University of Zagreb, Faculty of Organization and Informatics,
Croatia; dijana.oreski@foi.hr

Igor Pihir
University of Zagreb, Faculty of Organization and Informatics,
Croatia; igor.pihir@foi.hr

Mario Konecki
University of Zagreb, Faculty of Organization and Informatics,
Croatia; mario.konecki@foi.hr

ABSTRACT

Data mining techniques are being used in areas of prediction and
classification, replacing traditional statistical approaches. Their
application spans a wide variety of fields and education is one of them.
This paper carries out a comprehensive methodology based on the
CRISP DM process for data mining in order to gain insights into
academic performance prediction. Paper explores to whahesteio
demographic variables, previous education, motivation and learning
style can help in identifying successful students. Based on the
decisiontree method, profile of the typical successful information
technology student is identified. Based on #search results it can be
concluded that the academic performance is significantly influenced by
previous education.

Keywords: academic success, data mining, decision tree, process
model
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THE CONGRUENCE OF CELEBRITIES AND
NON-PROFIT ORGANISATIONS IN SLO VAKIA

Zuzana Beacikova
Constantine the Philosopher University, Faculty of Arts, Department
of Mass Media Communication and Advertisement, Sloyakia
zbacikova@ukf.sk

ABSTRACT
Celebrity endorsers can help increase awareness, recruit new
supporters and raise additional funds of Ammfit organisations.
Additionally, they can help change social behaviour of adults or
adolescents. The aim of presented paper is to evaluate conative aspects
of communication in relation to social responsiblehbviour of
celebrities within the scope of content analysis. In the research we are
applying content analysis in order to investigate congruence and
incongruence of information obtained from Facebook posts of 37
celebrities with the emphasis on the detettof conative content in
examined communication and previous research.
Keywords: Adolescents, Celebrities, Facebook, Nwofit
organisation, Slovakia Soci&letwork, Social responsibility
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ANALYSIS OF COMPANIE S OF THE MEDIA SECTOR

BASED ON THE EXAMPLE OF COMPANIES QUOTED

ON THE WARSAW STOCK EXCHANGE IN POLAND
AND THEIR FAIR VALUE

Rafal Parvi
WSB University in Wroclaw, Faculty of Economics in Opole
Wroclaw, Poland
rafalp4@o2.pl

ABSTRACT
This paper examines share price of ttmenpanies listed on the WAG
MEDIA and their fair value between 20@914. Data from 2007 to
2017 were collected from the Stooq.pl (Polish portal of shares). Two
hypotheses are tested: (1) value of the shares based on the market price;
(2) value of the shas as the fair value of shares.
Keywords: stock exchange, share valuation, fair value, companies,
WIG-MEDIA
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FUNDING HEALTH SYSTEM IN CROATIA

Martina Sopta
Faculty of Economics and Business, University of Zagreb
msopta@efzg.hr

Marko Besker
Faculty of Economics and Business, University of Zagreb
markobesker89@gmail.com

ABSTRACT
The health system has an aim to improve the health of the population
and preserve it. However, there is the problem of ways of financing the
health system. The financing of the health system is an important
determinant of health, and there are three bas&thods of financing
it: Bismarck model, Beveridge model and the market model. Bismarck,
works on the principle of solidarity and reciprocity, or on the basis of

6
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contributions paid by the active population. Beveridge model is a model
in which health system financed from taxes paid by all citizens, while
market model represents financing of the health system through
premiums.This paper will show the functioning of health systems in
selected countries, as well as basic, frequently used, models of
financing the health care system in the world. The work will explain
ways of financing the health system in the example of the Croatian
Institute for Health Insurance and will make a comparison of the health
systems on selected countries and the Croatian.

Keywords health system, financing, Croatian Institute for Health
Insurance
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SPACE WAR i A TECHNOL OGICAL AND MILITARY
REALITY

Maria Amravatiwala
Pandit Deendayal Petroleum University
Majors International Relations School Of Liberal Studikeslia
maria.amravatiwala@gmail.com

ABSTRACT

During the 2"® world war major powersrealizedthat spacecan be a
newbattlefieldasa lot of spaceexplorationprogramswerecarried out
and thuswith no intensiongo further extendthe war a Committeeon
the PeacefulUsesof Outer Spacewascreated.A Treatywas created
whichclaimedthat outerspaces the commorheritageof mankind not
subjectto nationalappropriationby claim of sovereigntypy meansof
useor occupationpr by anyothermeansSpacéhasgonefromarealm
of sciencdiction, to a virtual sanctuay whereusefultechnologycould
be placedwithoutfear,to a contestedperationaldomainin waysthat
we haven'thad to think about in the past. The last time the most
powerfulnationson the planetfacedoff was70 yearsagoandthe next
great conflict as outer space- a domainthat was unreachableto the
militaries of 1945whichis now a technologicand military reality. All

the major powersare in the questof fuel which hasleft not eventhe
spaceuntouchedWith the increasingpresenceof nationsin spacefor
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energyneedstheconflictis aboutto arise.A lot haschangedn thelast
40 years, leaving existing legislation in dire need of updatesthat
incorporate concernssuch as property rights and the activities of

commercial corporations This paper focuses on Technological
advancementspaceexploration, Future of Armsand Ammunition,

laws on the following and variousotheraspectghat couldleadto a

spacewar amongthe nationsin the questfor the newenergy,all the
major powershasmuchto loseif thepotentialfor conflictsin the space
escalategurther.

Keywords Energy, Space explorations, Technology, Treaties

*kkkkkk

LABOUR MARKET POLICY AND ASSOCIATION WIT H
PRODUCTIVITY

Laura Juznik Rotar
Faculty of Business, Management anfibimatics, Novo mesto,
Sloveniajlaura_juznik@yahoo.com

ABSTRACT
The paper deals with the issue of labour market policy and association
with productivity. We focus our empirical analysis on the association
between labour productivity growth and active asll as passive
labour market policies for 20 EU Member States over the 20048
period. Our econometric results based on the panel regression
estimates suggest that expenditures for active and passive labour
market policies positively relate to labourroguctivity growth
(however, some estimates were statistically insignificant). Since from a
theoretical perspective such association regarding expenditures for
passive labour market policies may be doubtful, we additionally tested
some hypothesis. We camdé, that countries with higher GDP per
capita have higher expenditures for passive labour market policies. We
have also examined potential detrimental effect of passive labour
market policies and found negative correlation between variables
expendituresdr passive labour market policies and average annual
hours actually worked per worker.
Keywords:EU, labour market, labour market policy, productivity

8



20" International Scientific Conference Ec onomi ¢ and Soci al Devel op
Prague, 27-28 April 2017

INTERRELATIONSHIP BE TWEEN KNOWLEDGE
MANAGEMENT AND OPERA TIONAL PERFORMANCE

Mei-Tai Chu
La TrobeUniversity, Victoria, Australia

ABSTRACT
This paper aims to discover the organizational operational
performance to determine potential gaps in implementing knowledge
management in process, technology or knowledge workers. A specific
case study of ANZ (Atralia and New Zealand Banking) group is
analysed to unveil its existing knowledge management system and the
gap to excelThe banking industry is thriving to complete not merely
domestically but globally nowadays. Several published research into
banking systems reveals that a strategically set up knowledge
management system can deliver proven results (Cham et al, 2016).
However, the operational performance from the implementation of
knowledge management is under surveyed (Tseng & Lee, 2014). The
researt method in this paper employs qualitative approach in terms of
case study to obtain didepth understandingANZ group is an ASX
listed banking company lasts more than 175 years. Currently ANZ is
estimated a market capitalisation over $88 billion and poséd as
one of the Obig fourdé6 major bank:
monopoly banking industry. The operations of ANZ Australia and New
Zealand include Products & Marketing, Retail Distribution and
Corporate & Commercial Banking. A total number 48,000
employees in ANZ are from 28 countries across Asia in addition to
Australia and New Zealand (ANZ, 2014)he research findings
conclude that while ANZ expects to become a global banking brand, the
well-designed organizational learning and effectideowledge
management implementation resulting in better operational
performance can realize this goal. It is evident that ANZ has largely
invested in research and development, but the Value Added Intellectual
Capital (VAICM) ranking is not yet impressi(Joshi, Cahill & Sidhu
2010). One proposed strategy is to enhance knowledge management
systems and engage with domain experts at ANZ and better in line with
its organisational goals so that their intellectual capital and capitalise
on its extensive glolbaresence can be enhanced and realized. In doing
so, developing and harvesting knowledge at ANZ through KM
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strategies would attract more talented knowledge workers. The bankers
then not only can gather more collective knowledge but alsetdime

their products and services according to customer need more efficiently
and increase success rate (Sahrawat 2008). Being the market leader in
knowledge management can provide competitive advantage to ANZ in
Australian banking industry regarded to have reachedéite at ur al
equilibriumd (Cohen et alGiven2ne 0 7 ;
fact of not all customers are price sensitive in banking (Worthington &
Welch 2011), knowledge of specific region, diversified culture and
customer behaviour is suggested to desige products and strategies
which can lead ANZ into the bank of A$tacific (Cohen et al2007;

Shih, Chang & Lin 2010).

Therefore, it is vital ever more for ANZ to develop a more personalized
solution to its customer and delivered by weined knowkdge
workers who have proper knowledge of customer and appropriate
strategies to fulfil its knowledge management strategy (Sahrawat 2008;
Valenzuela et al. 2013).

Keywords Knowledge Management, Operational Performance,
Banking Industry
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MACROECONOMIC EFFECTS OF WORKERSS®
REMITTANCES : EVIDENCE FROM THE WESTERN
BALKAN COUNTRIES

Vesna Bucevska
Faculty of EconomicS k o pj e, University ASs.
Macedonia
vesna.bucevska@eccf.ukim.gdk

Ksenija Dumicic
Faculty ofEconomics, University of Zagreb, Croatia
ksenija.dumicic@efzg.hr

ABSTRACT
Wo r kremitsarices have been in the focus of researchers and policy
makers for years due to their magnitude and positive impact on a micro
and a macro level. However, the interastthis topic has resurged
recently as a result of the upward trend of migrant remittances and
especially of the striking increase of remittance inflows to the
developing countriesNor ker s remittances ar e
source of external finaneg for most of the Western Balkan countries.
During the latest global financial crisis, they helped these countries to
maintain their foreign exchange reserves stable and to decrease their
current account deficits. This study aims to investigdbe
macroeconomic effectef remittancessent to the Western Balkan
countries,especially in times of financial shocks, such as the latest
global economic and financial crisis 2008/20080 achieve this
objective, we estimate a model with fixed effects obgarsing panel
guarterly data on migrant remittances per capita as a dependent
variable and gross domestic product (GDP) per capita, gross monthly
wages, unemployment rates, consum
of goods as explanatory variables foufdNestern Balkan countries
(Macedonia, Croatia, Serbia and Albania) over the period 2PD0%5.
Keywords: Migration, wo r k er s 6 , macnoeconorain effects,
panel data, the Western Balkan countries
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OPTIMAL ORDERING QUA NTITIES WITH
STOCHASTIC DEMAND UN DER DETERIORATION
AND AMELIORATION

Ping-Hui Hsu
Department of Business Administration, De Lin Institute of
Technology, Taiwan, R.O.C.
pinghuihsu@gmail.com

Hui-Ming Teng
Department of Business Administration, Chihlee University of
Technology, Taiwan, R.O.C.
tenghuim@mail.chihlee.edu.tw

ABSTRACT
Both deteriorating and ameliorating goods are commonly used in
recent years, which increase the likelihood of waste and holding costs
respectively. Especially, high deteriorating goods incur waste and
changes in material supply and demand; nevertheless]i@ating
goods increase holding costs while adding value over time. These topics
follow the conditions of once ordering and single goods with stochastic
demands that can be served in the newsvendor problem. In this study,
newsvendor problem models areedgo derive the optimal solutions
such that the expected profits are maximized.
Keywords:Deterioration; Amelioration; Newsvendor
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THE METHODOLOGY OF R EGION ECONOMIC
DEVELOPMENT EVALUATI ON USING MOBILE
POSITIONING DATA

Irina Arhipova
Latvia University of Agriculture, Latvia
irina.arhipova@llu.lv

Gundars Berzins
University of Latvia, Latvia
gundars.berzins@Iu.lv

Edgars Brekis
University of Latvia, Latvia
ebrekis@gmail.com

Jevgenija Kravcova
University of Latvia, Latvia
jevgenijakavcova@gmail.com

Juris Binde
JSC fALatvijas Mobilais Tel ef
juris.binde@Imt.lv

ABSTRACT
Aggregate business conditions are vital for the public and deeision
makers as to make real decisions, accurate and timely estimates of the
conditions shouldbe available. One of the national statistics tasks is to
provide with reliable information on the economic, social and
demographic processes based on internationally recognized
methodology. However, it is not permanently available, especially in
municipdities level due to confidentiality restrictions or due to high
costs, and this statistic always proclaims economic activity changes
long after the fact. At the same time, the companies with operations
and customers throughout the Latvia regions collewtl aegulaly
update a customer databas8o, the rapid development of mobile
technologies is giving the new source of statistical data, mobile
positioning data, to evaluate the economic development of regions. The
objective of the paper is to test mobilesjioning data suitability for a
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theoretical model of updatable Latvian regional business index. The
source of the Call Data Record is the largest Latvian mobile network
operator ALatvijas Mobil ai s Tel e
conditions is consisteé with economic theory which emphasizes that
economic activity is about the dynamics andnmavement of many
observable variables, so factor analysis was utilized to get basic
statistics for Latvian regional business index. It is the clear difference
between weekdays and weekend days that indicate call activity relation
to economic activity. The results show the difference of the number of
call and number of unique users, as well average call intensity between
cities and counties. That could be justifiedregions size (number of
inhabitants, the density of population) as well as by different economic
activity in the regions. Cities and counties with the less call activities
have a lower economic activity to compare with the other region with
high call actvities during normal working hours.

Keywords:Cluster analysis, Factor analysis, Indicators of economic
activity, Mobile posibning data, Regional economics
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DEVELOPING CAPACITY MANAGEMENT OF
HOSPITALITY IN COMMU NITY -BASED TOURISM TO
INCREASE TOURIST LOYALTY

Chokechai Suveatwatanakul
National Institute of Development Administration (NIDA) Thaitand
dr.choke@yahoo.com

Kassara Sukpatch
National Institute of Development Administration (NIDA) Thaitand
kassara70@gmail.com

ABSTRACT
This studyaimed to examine the influence of Capacity Management of
hospitality to increase tourist loyalty in Communidgsed Tourism.
The statistics used in this study included multilateral linear regression
analysis (Multiple Regression Analysis).
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The concept of &acity Management of hospitality involves many
Communitybased Tourism units that can influence the tourist loyalty
and help members of the Community

to learn and grow and improve their performance. Capacity
Management of hospitality influencing the tatirioyalty on positive
word of mouths was Local resources, Community immunity, planning
and leading. Capacity Management of hospitality influencing the
tourist loyalty on revisiting was Local resources, planning and leading.
Capacity Management of hospitslinfluencing the tourist loyalty on
Protection was Local resources, planning, organizing and leading.
Capacity Management of hospitality influencing the tourist loyalty on
Trustworthiness was Local resources, Community immunity, planning
and leading. Tl researcher hopes that the results of this study will be
useful to develop the organizations within hospitality and Commiunity
based Tourism.

Keywords: Capacity Managenet ,Communitased Tourism,
Hospitality
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ANALYZING PENANG DESTINATION IMAGE FR OM
ONLINE TOURISM DOMAI N

Azila Azmi
Universiti Teknologi MARA Pulau Pinang, Malaysia
azilaazmi@ppinang.uitm.edu.my

Muhammad Amin Ahmad
Riodenaz Enterprise, Switzerland
naima2003@live.com

Adie Effendi Zulkeflli
Kolej Universiti Insaniah, Malaysia
adie@insaniah.edu.my

Zainab Khalifah
Universiti Teknologi Malaysia, Malaysia
m-zainab@utm.my

ABSTRACT
The purpose of this study iseaplore the image formation of Penang
on the internet by examining the contents of several selected websites
from Online Tourism Domain (OTD). Penang is one of the major
destinations in Mal aysi a. It 6s ri
beaches are aamgst the quality of Penang as a destination.
Nevertheless, limited study was conducted investigating online tourism
image of Penang in particular. Therefore, this study was conducted.
This study used qualitative approach that combined QDA Miner 4.0 and
Wad Stat 7.1 software, which were used to analyze the textual content
from 25 different OTD. The websites were classified under five sub
categories; Government tourism portal, news and media websites,
travel agency websites, travel guide websites, and livgue website.
The finding suggests that each stdiegory is unique to itself, and has
its own focus and possibly target
image generated from the study indicates Penang as a location rather
than a destination. Howevea few images that are also listed might
suggest Georgetown, the capital of Penang is the World Heritage site.
This research could bring awareness to local tourism marketers, by
assisting them to improve Penang image projection. Several Penang
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major attractions and activities that are not related to heritage and food
seem to be less discussed on the studied websites. Such information
should not be ignored as it creates competitive advantage as well as
vital to gain tourists satisfaction.

Keywords:Destindion Image, Penang, Tourism,Travel website
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IDENTIFYING MONEY LA UNDERING IN BUSINESS
OPERATIONS AS A FACTOR FOR ESTIMATING RI SK

Sonja Cindori
Faculty of Law University of Zagreb, Croatia
scindori@pravo.hr

Jelena Slovic
Audit Company Finodit, Belgrade, Serbia
jelena.slovic@finodit.co.rs

ABSTRACT
Money laundering and terrorist financing can be performed in many
ways, regular business operations being among them. Business
activities gathrough a large number of business changes, which offers
numerous options for money or assets to enter the company via
seemingly legal business transactions, enabling money or assets to
remain in regular business flows once money laundering is completed.
On the other hand, the opposite scenario, in which there is interest in
money to be transferred from regular flows to alternative flows,
including terrorism financing, is also commadrhis paper will discuss
legal business operations as a framework for money laundering and
terrorist financing. Cash flow cycles are presented in form of an
algorithm as connections between irregularly and regularly acquired
assets in the process of monayridering through business operations,
as well as reentry from regular flows into alternative cash flows. The
"Butterfly Diagram", presenting groups of business changes enabling
entry of larger amounts of money and assets owned by a company in
order to belaundered or their exit with the effect or tax evasion or
terrorism financing, evolved from the algorithm. Also, the "Butterfly
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Diagram" includes certain forms of legal and tax misuse which enable
legalising the specified activities. The business reaigxceptionally
dynamic and needs of money launderers keep growing, which is why
there is an increase in types and numbers of business transactions that
can be used for money laundering or terrorism financing, resulting in
the need to keep modifying thegented "Butterfly Diagram"”.
Keywords:financial reports, assets, tax, money launderteg;orism
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ABSTRACT
Since forests have increasingly b
Uni ted Nations Framework Convent:i
approach to mitigating terrestria
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DO BILATERAL INVESTM ENT TREATIES INCREAS E
FDI? : EVIDENCE FROM SOUTH ASIA

Sarthak Agrawal
B.A. Economics (Hons.) Il Year, Shri Ram Colle§€ommerce,
University of Delhi, India

Tanya Sethi
B.A. Economics (Hons.) lll Year, Shri Ram College of Commerce,
University of Delhi, India

ABSTRACT
This paper econometrically investigates the effect of Bilateral
Investment Treaties (BITs) on Foreign Direct Investment (FDI) into five
South Asian countries. It employs an extensive panel data model to
conclude that the BITs signed by Bangladesh, Indakid?an, Nepal
and Sri Lanka between 1970 and 2014 have not led to an increase in
FDI- a result that is later established on theoretical grounds as well.
When this conclusion is juxtaposed watbmpellingliterature on the
BI Tés del et er i otic soveremgmyaand independedto me
policy space, the scope foparetosuperior outcome is envisaged; this
outcome is shown to be a Nash equilibrium using an augmented
prisonerso dil emma model with a p
Keywords:Bilateral Investment Treaties, Foreign Direct Investment,
South Asia
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PROMOTING UNIVERSITY 'S INNOVATION THROUG H
INTELLECTUAL PROPERT Y RIGHTS: A MALAYSIA N
PERSPECTIVE

Norain Ismail
Universiti Teknikal Malaysia Melaka, Malaysia
norain@utem.edu.my

ABSTRACT
Innovation is inevitably important to elevate the nation's economic
growth. For this reason, Malaysian government is committed to
undertake various initiatives to significantly encourage and improve
innovation activitiestowards achieving a high income nation. In
conformity with the government agenda, university has always been
recognised as a core to provide for new innovative development. It is
very important for university to set their target to be considered as a
highly creative and innovative university. Although many efforts have
been put forward to encourage for promoting innovation, nevertheless
there are some aspects which are not fully utilised especially on the role
of intellectual property rights towards inna¥@n in the university
context.
Thus, the purpose of this paper is to examine to what extent that
intellectual property rights play in promoting innovation and what
challenges face by the university in promoting their innovation through
intelletual propertyrights. For the purpose of the study, interviews were
conducted with seven academics researchers who have developed their
innovation in terms of viable research prects.
This study identified that intellectual property rights play significant
role in pramoting innovation for the university. Nevertheless, it was
also found that intellectual property rights provide challenges for
university to foster its innovation. Findings of this study can be used as
a guidance for academic researchers to strategicglsgn for a
dynamic and successful innovattkevelopment in the university.
These findings are also valuable for policy makers in the university and
government to promote innovative development for Malaysia as a
whole.
Keywords:innovation, intellectual pperty rights research products,
university
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USING ACTOR-NETWORK THEORY TO ANALYZE
THE USAGE OF MY eHALAL SYSTEM :
A CONCEPTUAL FRAMEWO RK

Sazelin Arif
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Universiti Teknikal Malaysia Melaka (UTeM), Malaysia
sazelin@utem.edu.my

Safiah Sidek
Centre for Languages and Human Development,
Universiti Teknikal Malaysia Melaka (UTeM), Malaysia
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Nurdinah Abu Bakar
Centre for Languages and Human Development,
Universiti Teknikal Malaysia Melak@JTeM), Malaysia
abndinah@gmail.com

ABSTRACT
In response to the government initiatives fggavernment, JAKIM has
introduced the @pplication system, namely the MYeHalal to facilitate,
expedite and streamline applications for halal certification. However,
there has been resistance to use the sysiemtis complicated and not
userfriendly. Due to the necessity to have the halal certificate, there
has been a tendency among some applicants resort to hiring consultants
to help them apply the halal certificate online. Rather than facilitating
the pracess of applying halal certificate, the online application seem to
slow down the progress of their business, which gives impact to growth
of the halal industry. Hence, there is an need to have a nuanced
understanding of the factors that facilitate the WbéeHalal to suggest
ways to facilitate the use of the online system. This paper initiates a
discussion of this issue by proposing a conceptual model framed by
Actor-Network Theory (ANT)o understand the interplay between the
social and the technical acterin the application process using
MYeHalal systemit is anticipated that this framework serves as a
platform to enhance the use of MYeHalal that facilitates an efficient and
fast application of halal certificate online.
Keywords Actor-Network Theory, MYeHalal System,Usage
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RETURN AND VOLATILIT Y RELATIONSHIP IN U. S
FINANCIAL MARKET: FI NANCIAL RISK SPILLOV ER
IN US EQUITY AND BON D MARKET

Hyun-Seok Kim
Seoul National University, Department of Economi8suth Korea
Kim.hyunseok@snu.ac.kr

ABSTRACT
In this paper, we investigate the relationship between volatility and
returns in bond and equity markets during the US financial crisis and
EU crisis. We use the GARCH estimated volatility to measure stock and
bond market @latility. Also VIX index is used to measure stock market
volatility and robust check for result. We use vector auto regression
(VAR) model and £=5ARCH model with stock markets volume changes
for measure relation between stock and bond, returns and viylatil
Result shows that three important results. First, one lagged stock
market volatility increase the short term bond market return. Second,
stock market new information which is measured by stock volume
changes affects bond market structure. Third, stoekket volatility
has asymetric effects on short term and long term bond market
volatility. Our findings show strong evidence of risk spillover between
US stock market and bond market. Furthermore, our findings have
some important implication for finandisvestor and policy makers for
showing the linkage structure between stock market and bond market.
Keywords Stock market, Bond market, Financial risk spillover, E
GARCH model
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Department of Finance, College of Business, Effat University, PO
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School of Economics and Finance, Massey University, Private Bag
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ABSTRACT
Although there are numerous studies that have looked at the spillover
effects in equity markets, little attention has been paid to explore the
integration of bond markets of developed and emerging economies. Our
paper is an attempt to fill this void by quéying the spillovers from
developed countries on the bond markets of 25 emerging economies.
We apply volatility and return spillover models to quantify the extent of
the spillovers from developed markets (i.e. the US, UK and Japan) into
emerging bond m&ets. We find that the extent of the return spillovers
and volatility spillovers has not been symmetric across emerging
markets. We explain these differences using bilateral factors such as
trade volume, portfolio investment, cultural and geographicatioisc
The bilateral trade volume turns out to be the leading explanation for
the extent of spillovers between our set@intries.
Keywords: Bond market integration; Volatility; Spillover; Bilateral
trade
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UNCOVERED INTEREST RATE PARITY AND
MONETARY POLICY
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Hacettepe University Department of Economics, Turkey.
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ABSTRACT
In this paper the validity of the uncovered interest parity (UIP) between
the Turkish Lira (TRY)/US Dollar (USD) and Turkish Lira (TRY)/Euro
(EUR) are examined. First, we explore the lang relationship
between the expected rate of depreciation of tlehange rate and
interest rate differential using the bound testing approach developed by
Pesaran et al. (2001). Secondly, we adopt an error correction model to
test causality between the variables. Our estimates show that the UIP
hypothesis does not holdrfeither case. In addition, we find that when
exchange rate between the TRY/USD depreciates, interest rate
differential increases. Therefore, we conclude that the CBRT may
increase the domestic interest rate when the Turkish Lira depreciates
against US Dbiar with the aim of controlling capital movements. This
iI's consistent with the McCallum
monetary policy behavior may distort the UIP condition.
Keywords:ARDL; exchange rates; uncovered interest parity
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CLUSTER AS A MANAGME NT TOOL INSTRUMENT
AIMED AT BUSINESS EFFICIENCY IMPROVEMENT

Martina Sopta
Faculty of Economics and Business, University of Zagreb
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Ana Zelic
Faculty of Economics and Business, Unsity of Zagreb
anazelic23@gmail.com

ABSTRACT
In economically advanced countries, the concept of clusterization is a
generally accepted and extensively used practice. While reasons for the
establishment of clusters are numerous, the most notable ondseare
influence of clusters on productivity, innovation, development of new
businesses and encouraging exports. Clusters enhance the
competitiveness of enterprises, stimulate the production of goods and
services which will generate revenue in domestic amernational
markets. Croatia, as a transition country, is faced with many problems,
such as declining competitivenedack of direct foreign investments,
decline of export. Additionally, a major problem is the fact that there
are a lot of small enterpress in Croatia that compete with each other.
While a number of years is necessary for cluster development from the
bottom up, the state is trying to influence cluster development and
accelerate the process dfluster assembly. The Poljomehanizacija
clusteris one the more successful examples in Croatia, while it clearly
shows all the positive effects of clusterization on increasing small
enterprise productivity inside a cluster, as well as a cluster in general.
Keywords cluster, competitiveness, strategalliances, economic
growth
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DEVELOPMENT OF SUSTAINABLE CONSUMPTON
THROUGH CONSUMER EDU CATION

Milan Dz upina
Constantine the Philosopher University in Nitra
mdzupina@ukf.sk

Gyorgyi Jankova
Constantine the Philosopher University in Nitra
gjankova@ukf.sk

ABSTRACT
In the article, we have analyzed recent finding on issues like ethical
consumption and consumer education. Although, these are discussed
very often in foreign journals, very little is known in Slovakia. We really
lack relevantinformation on family consumption habits and patterns.
Thus, it could be perceived as a good starting point for our future
research on consumer education in order to develop sound
consumption habits and sustainable consumption. Foreign researches
proved, hat the excessive consumption is becoming a serious problem.
Consumer education might be a partial solution, which could help to
develop better consumer competencies and increase a consumer
literacy not only for children, but also for their parents andeslg
people, who are not experienced enough to resist modern marketing
tools.
Keywords:Consumer education, consumerism, ethical consumption
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DETERMINANTS OF THE SOCIAL NETWORKING US E
WITHIN THE TECHNOLOG Y-ORGANIZATION -
ENVIRONMENT FRAMEWORK: ACROSS IN DUSTRY
SECTOR

Biljana Rondovic
University of Montenegro
Faculty of Economics Podgorica

biljaro@ac.me

Zdenka Dragasevic
University of Montenegro
Faculty of Economics Podgorica
zdenka@ac.me

Julija Cerovic Smolovic
University of Montengro
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ABSTRACT
The main goal of the paper is to measure the influence of technical,
organizational and environmental factors on the degree of social
network usage in Montenegrin companiébe conceptual model is
based on a TechnologyrganizatiorEnvironment (TOE) framework.
The data was analyzed applying regression models for each industry
sector of Montenegrin companieghe results revealed substantial
variation of the significance ratio of the observed techhic
organizational, institutional and environmental factors across
industries. The results of this research can be a useful input for
managers and ICT policy makers in opportunities and barriers
analysis, for a more successful approach to social netwamksther
words, the results of this research can be helpful in better
understanding of the factors which have the greatdfteance in a
specific industryAlso, the systematization of the offered characteristics
of these three factor categories can bedior future research.
Keywords Social media, Social networking, TOE
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FLEXIBILITY AS AN IM PORTANT TOOL FOR
SOLVING PROBLEMS OF LABOR MARKETS

Eva Rievajova
University of Economics in Bratislava, Faculty of National Economy,
Slovak Republic
eva.rievajova@euba.sk

Andrej Pri vara
University of Economics in Bratislava, Faculty of National Economy,
Department of Social Development and Labour, Slovak Republic
andy.privara@gmail.com

ABSTRACT
At the beginning of the 1990s, the European labour markets were often
criticised for being too rigid. A higher degree of flexibility was seen as
a condition for rising of the growth, productivity and the enablement of
the reallocation of jobs towards dewping sectors with positive
macroeconomic effects manifested by the growth in employment.
Globalisation, technological change, demographic development, new
information and communication technologies as well as lscpe
social changes are generally codsred to be the factors that explain
the need to implement labour market reforms in the European Union.
Since the early 1990s, increased flexibility of the labour market has
become a part of the OECD recommendations concerning its strategy
of employment gmwth. Flexibilization of labour markets is one of the
key objectives for EU countries on the national and international level
in the European Employment Strategy. The use of various measures for
a more flexible labour market is considered to be an intgua# of the
modernization of labour markets, which effectively contribute to
solving the current problems, with an emphasis on disadvantaged
groups in the labour market. Flexicurity, as a strategy with the aim of
jointly enhancing flexibility and secuyitfor the benefit of both parties
in an employment relationship, was identified as one of the key
objectives in advancing European labour markets in the context of the
European Employment and the Lisbon Strategy. Adaptation to the
changing conditions reqres a flexible labour market combined with a
certain level of security, which suits both employees and employers.
Overall, the effects of globalisation show an increasing tendency of
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strengthening the flexicurity phenomenon for all workers in the EU, and
this is also due to the sustainability of social protection systems. The
contribution aims to identify the importance of flexibility including its
various forms, as well as the importance of flexicurity of European
labour markets within the context of onggichanges in society.
Keywords:Flexibility, Flexicurity, Forms of flexibility, Globalisation,
Labour market
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PUBLIC DEBT AND ECON OMIC GROWTH IN THE
PHILIPPINES: EVIDENC E OF CAUSALITY

Manuel Gerardo G. Duran
University of the Philippines
Diliman Extension Programin Pampanga

ABSTRACT
The 10point socioeconomic agenda of the newly elected government in
the Philippines calls for a massive increase in infrastructure spending
over the next few years in order to plug the gap in infrastructure
investments, provide a more equitable accessasic infrastructure
services, and to propel the economy into a higher economic growth
path. The capital expenditure expansion will be funded in part by
increased public debt, prompting the government to raise the annual
budget deficit ceiling to threegpcent of GDP. With this development,
this paper examines the long run and causal relationship between
economic growth and public debt in the Philippines so as to better
assess the potential impact of the recent policy initiative. Time series
data from D86 to 2015 were analyzed using the ADF unit root test,
Johansen cantegration test, vector error correction model (VECM),
and Granger causality technique. The study reveals that there is a long
run equilibrium relationship between economic growth, ddimeebt
and external debt. In particular, external debt has a statistically
significant positive impact on economic growth, whereas domestic debt
has a statistically significant negative impact on growth in the long run.
However, in the short run, ongxternal debt Grangetauses economic
growth, indicating a unidirectional causality.There is likewise no
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significant short rurcausal relationship between domestic debt and
real GDP for both directions. These findings bolster the need for
government taontinue implementing sound fiscal and prudent debt
management policies in order to maximize the positive impact of
external debt on economic performance and to mitigate as well the
possible adverse effect of domestic debt on growth.

Keywords Causality,domestic debt, economic growth, external debt
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INFORMATION SECURITY INCIDENTS: A
COMPARISON BETWEEN T HE CZECH REPUBLIC
AND POLAND

Dominika Lisiak-Felicka
Department of Computer Science in Economics, Faculty of Economics
and SociologyUniversity of Lodz, 9214 Lodz, 37/39 Rewoluciji
1905 St., Poland
dominika.lisiak@gmail.com

ABSTRACT
Information security, which is defined as a preservation of
confidentiality, integrity and availability of information, ensures a
continuity of business and limits a damage by preventing and reducing
the impact of security incidents. In order to properiycidents
management, a knowledge about these threats should be known,
especially about their types and numbers of occurrences. The paper
describes selected aspects of information security incidents. It
considers legal requirements related to the informasecurity in the
Czech Republic and Poland and gives some examples of the information
security incidents in these countries. The aim of the research was
analysis and evaluation of the information security incidents in the
Czech Republic and Poland. Thealysis was based on the reports of
the Government Computer Emergency Response Team (GovCERT.CZ2),
the Governmental Computer Security Incident Response Team
(CERT.GOV.PL) and on the basis of data from the statistics of the
National CSIRT of the Czech Repuab{CSIRT.CZ) and the CERT
Polska (CERT.PL). These teams were appointed to provide several
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security services, such as for example: research and development in the
area of cybersecurity, education and tutoring, support to defend against
threats and registrabn and handling of incidents. Every year the
Computer Security Incident Response Teams prepares reports on the
status of cyberspace security. According to these reports, the numbers
of information security incidents have grown rapidly and it can be
arguedthat the numbers of reported idents will grow in the future.

The current study focuses on the reported incidents from the years 2013
- 2015. A comparative analysis of incidents is quite complicated,
because the reports templates are different and thentcies have
various incidents classifications.

Keywords:cybersecurity, incidents, informatioeaurity, reports
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BUSINESS CYCLES SYNCHRONIZATION WITHIN T HE
EU COUNTRIES: THE SPECTRAL ANALYSIS

Daniel Tomic
Juraj Dobrila University of Pula
Faculty of Economics and Touri ¢
Preradoviia 1/1, 52 100 Pul
dtomic@unipu.hr

Sasa Stjepanovic
Juraj Dobrila University of Pula
Faculty of Economics and Touri ¢
Preradoviia 1/1, 52 100 Pul
sstjepan@unipu.hr

ABSTRACT

The nature of the business cycle is one of the widely discussed topics in
economic science. The very existence of business cycles is quite
controversial. When we add the problem of economic performance to
the issue of synchronization between different eétsountries, we
come to the subject of our study. In this paper, we deal with the
existence as well as the synchronization of business cycles. The
synchronization is studied using the spectral analysis. The spectral
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analysis explores the cyclical patterof data, and its main purpose is

to decompose original series into an infinite sum of periodic functions,
each of which has a different frequency. The advantage and uniqueness
of spectral analysis are that it enables the identification and
characterizaton of nonlinear trends and the dominant cycle, including
perennial and seasonal components which characterize each time
series. The aim of this paper is to determine the existence of the business
cycle and evaluate the synchronization process within thenEber
states. By studying the data on the gross domestic product and related
macroeconomic variables for the EU countries, we offer some
conclusions on the nature of business cycle synchronization, cyclical
regularities, and macroeconomic interdependence

Keywords advanced time series analysis, economic cycles, spectral
analysis, synchronization, EU
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A NEW CREATIVE MODEL OF DA'WAH AS A MEDI UM
OF ECONOMIC DEVELOPM ENT IN INDONESIA

Ersis Warmansyah Abbas
Universitas Lambung Mangku
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ABSTRACT
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ANTECEDENTS OF WILLI NGNESS TO PAY A PRICE
PREMIUM

Hanifi Murat Mutlu
Gaziantep University, Turkeynmutlu@gantep.edu.tr

Canan Yilmaz
Gaziantep University, Turkeylmzcanan@gmail.com

ABSTRACT
Price has become a crucial element plays a key role in deciding which
goods or services be purchased, especially in underdevelaped
emerging markets. However, there are some critical values sufpass t
amount of money will be payaking into consideration of the definition
of Willingness to pay a price Premium which says it is the highest price
level consumers are willing to pay buy a good or service, it can be
said that it is a situation that can be achieved by the positive
comparison of the value that consumers will get againstctist
elements they will endurédaving information about which factors
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motivate consumers to @ a willingness to pay a price Premium plays
an important role for firms in securing the slippery floor in which they
operate.From this point of view, this paper attempts to shed light on
the antecedents of consumers' willingness to pay a price Prefinan.

key research question in that study is what makes consumers willing to
pay more? Is there any difference between the impacts of those
antecedents on the willingness? If yes, which effects of factors have
more impact, independently from others? Dataeveollected from a
random sample from Gaziantep which is one of big citieSuokey
through questionnaires.

Because the model of this study aims to find out under which effects
does the consumers decide to pay high price, we emphasize on the
factors of band equity, Perceived social image, perceived uniqueness,
Green brand image, Brand reputation, Brand Effect, Brand logo which
are predicted that have an effect on the willingness to pay a price
Premium

Keywords: Price premium, Brand Equity, Brand logos,raBd
Reputation, Image
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MACROECONOMIC DETERM INANTS OF
UNEMPLOYMENT IN CROA TIA: SUBSET VEC MODE L

Manuel Benazc
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AiDr. Mij oPMi Pkev ialdoviPllaaCrdatial , 5 2
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Dean Uckar
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ABSTRACT
Maintaining low unemployment rate is one of the most important
objectives of economic policy. Economic policy affects unemployment
mainly through monetary and fiscal policy, trying to affect aggregate
supply and demand for goods and services. In Croatiamployment
rate is significantly higher in relation to other countries of the
European Union (EU) and represents a big problem for economic
policy creators. Many studies show that unemployment depends on
several factors. Therefore, the aim of this stuslffo determine the
impact of productivity, prices and real wages on unemployment in
Croatia. For this purpose, the subset vector error correction (VEC)
model is applied. The results indicate the existence of two stable
cointegration relationships betwedmetvariables whereby an increase
in productivity, prices and wages lead to a decrease in unemployment.
Keywords:Cointegration, CroatiaSubset VEC model, Unemployment
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ANALYSIS OF FOREIGN DIRECT INVESTMENT AS A
TOOL OF REGIONAL DEVELOPMENT

Katarina Rentkova
Conenius University in Bratislava
Faculty of Management, Slovakia
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Darko Panevski
Comenius University in Bratislava
Faculty of Management, Slovakia
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ABSTRACT
Globalization represents a phenomenon of the contemporary world. It
is characterized by open borders, constantly turbulent changes, and
freedom of movement of goods, services, capital and peBatd
country tends to provide greater economic developnmethiei domestic
economy and higher ling standards for its citizens.
The regional development can be defined @®wernment program
which aims to promote industrial development and economic and social
regions afflicted by unemployment or other mbnomic and social
situation. The main objective of the research article is to define and to
analyze the foreign investment as a tool of regional developfieat.
relationship between foreign direct investment (FDI) and economic
growth is the subje®flongstanding debates.
These foreign investments represent one of the main factors for
economic development that can have positive implications for
employment and growth in gross domestic product by creating jobs,
boosting productivity and competitivenessdustrial specialization,
transfer of sophisticated technology and providingt faccess to the
global market.
The basic problem of the regional development is the decreasing of the
differences which are considered as negative between the regions and
Staks, also calledlisparities that are occurringBut, the target would
be the maintenance of the strong sites in those regions, especially in the
area of tle regional diversity existence.

37



20" International Scientific Conference Ec onomi ¢ and Soci al Devel op
Prague, 27-28 April 2017

To ensure the effective development, the important point déroras

the analysis of the factors influencing the increase of the regional
competitiveness and the realization of the targeted activities and
projects with objective to decrease disparities, to harmonize
development, to ensure regional diversities.

Keywords economic growth foreign direct investmentregional
development
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THE MODEL OF STABILI TY OF THE PORTFOLIO FOR
THE MORTGAFE FINANCI NG

Jan Janac
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ABSTRACT
The main subject of this paper is to analyze the financial advisory with
focus on the acquisition and the securitization of housing. Financial
advisory represents a service offering an independent view to the
management of the portfolio of an individual client. The main benefit of
the service, for the individual client, is the expertice, individual care,
independence, availability of services aegless of the opening hours
of financial instituions. The research paper is processed by using
specific methods that were selected with an emphasis on the need to
generate background data in order to build the Model of stability of the
portfolio for mortgage financing. There were used especially those
methods: (1) senstructured interviews with financial intermediaries,
(2) questionnaires, (3) analysis of existing financial portfolios, (4)
analysis of the supply of mortgage loans from specific banksein th
Slovak Republic. The output is the Model of stability of the portfolio for
mortgage financing. The model provides the background data for right
decisions in the process of applying for a mortgage.
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Functionality of Model of stability of the portfolio famortgage
financing wil/ be verified by app
portfolios. The proposed Model of stability of the portfolio for mortgage
financing will benefit the applicants for a mortgage, because model
provides them the informatiofitheir actual revenue is high enough for

the requested mortgage. Nowadays many people have turned for advice
to financial advisors and intermediaries. The proposed Model of
stability of the portfolio for mortgage financing provides the
opportunity to chec the suitability of the proposed solution, not just
blindly trust the skills and knowledge adviser or intermediary. Finally,

it may be beneficial for intermediaries and consultants.
Keywords:financing,mortgage, portfolio, stability
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ABSTRACT
Celebrities and famous people in general have a lmgtential for
creating and modifying the attitudes and preferences efafled
"ordinary people". From a marketing point of view, they are a unique
and effective way of communicating with the consumer. The use of
celebrities in marketing activities is iafent in both the commercial as
well as a norcommercial sectors. The presented contribution
concentrates on the perception of the concepts SELF and the
CELEBRITY by adolescent$he study presents results of original
exploratory research composed of tpleasesThe first phase of study
applies a method of semantic differential reflecting how adolescents
perceive selected celebrities with regards to attractiveneedibility
and likeability.
Profiles of the SELF and CELEBRITY concepts are then analysed
concentrating on the activation of the transactional analysis ego states.
Results of the second phase of the study present how age cohorts of
adolescents perceive examined concepts along the lines of dominant
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ego states.The design of the research study destrates the
application of transactional analysis as the original psychological
theory in the research of marketing communications. Using this
innovative method we have recorded the perception of celebrities in
social advertising among adolescents. Itghlights the specific
perception of the phenomenon of celebrity at the level of the mensa ego
stateParent, Adult and Child within the defined target grodine
application of transactional analysis concentrated solely on the
category of recommended celdies introduces an innovative
approach of examining this phenomenon with a high potential for
forming the basis of the further practical application of celebrity
support.

Keywords: adolescents, celebrity endorsement, social advertising,
transactional anatsessemantic differential
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ASPECTS OF THE STRATEGIC MANAGEMENT
IMPLEMENTATION AND A SSESSMENT STAGE
REALIZATION IN LATVI AN TRADE UNIONS

Antra Line
Riga Teacher Training and Educational Management Academy,
Latvia; antra_line@inbox.lv

ABSTRACT
At the start of this century NGOs became organisations that were
engaged in social, political, environmental and economical processes
at a national and international levelThe special role of trade unions
as NGOs involves the aspect of social partnership unlimited
partnership agreements and a social dialogue are an inherent part of
the European social model. In order for Latvian trade unions to not
only survive in todayo6és changing
strengthen their impact on process@s public administration,
emphasis should be put on developing strategic management in these
organisations.
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The topicality and scientific importance of the study is based on several
factors: decreasing number of members in Latvian and European trade
unions; little research on European and Latvian trade union work,
especially with regards to the strategic managemiglethods applied

in the research:theoretical researchmethods content analysis of
management science literatuempirical research methodsnalysis

of documents and expert interviews with chairmen of Latvian trade
unions. Aim of the study is to justify the realisation options of the
implementation and evaluation phase of strategic management. Tasks
of the study: analyse the scientific littwee on trade union strategic
management; develop the process of Latvian trade union strategic
management implementation and evaluation phBllse main results of

the study show that the implementation and evaluation stage is an
important part of the stragic management proceskhe author has
formulated the main areas for trade union goal setting and has
developed a methodology for assessing the strategic management
implementation considering specific criteria and indicators.

Keywords: strategy evaluation, strategy implementatictrategic
management, trade unions
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OOga Chal anyova

op

Faculty of Arts, Conlsntiavwerisniet yt hier
Sl ovakabhanyovao@gmail . com

Peter Mikulas

Faculty of Arts, GConlniaverisniet yt hier

Slovaki Bul as@ukf . sk

ABSTRACT

A concept of celebrity pl ays [
including cultural, medi a and ma
of theory but especially media pr
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concept as something smeafsuerablden
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COMPARATIVE ANALYSIS OF MARKETING
COMMUNICATION STRATE GY ON SOCIAL
NETWORKS: CASE STUDY OF PRESIDENTIAL
CANDIDATES DONALD TR UMP AND HILLARY
CLINTON
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University of Applied Sciences VERN'
Trg bana J.Jelalila 3, Zagr
branka.suput@vern.hr

ABSTRACT
In the past ten years, with a rapid development of the Internet and
digital technology in general, new trends have developed in marketing
communication of all types of industries and in political marketing
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communication as well. The Internet, and socidaeks in particular,

have become the integral part of integrated political marketing
communication and consequently are in the function of branding a
political party or a political candidate. The implementation of social
networks in political campaigns bBaenabled direct feedback from a
potential voter. Based on this fact, communication during a political
campaign can be developed in line with desires and preferences of the
electorate. Key messages of a political campaign find a direct way to
the electorad through social networks as the offer a possibility of
selecting target groups towards which all proroatl activities are
directed. Additionally, social networks make an ideal channel for
content marketing whose primary goal is to attract new voters.
Precisely the new voters are the decisive factor in making the decision
who to vote for in the electionshe fundamental goal of this research

is to establish how the candidates in the US Presidential Elections used
social networks in their campaigns anddetermine the differentiation

in marketing communication strategy on social networks of presidential
candidates Donald Trump and Hilary ClintoBased on the obtained
results it can be concluded how Donald Trump used social networks
Facebook, Twitter anthstagram to motivate his target group as well

as new voters to vote in the election and consequently secure his victory.
Despite the boycott of all major mainstream media, Donald Trump
managed to convey the key messages of his presidential campaign to
thecitizens of the US using unconventional marketing strategy, and thus
securing majority electoral vote and winning the US presidential
election 2016.

Keywords social networks, political marketing, US presidential
elections, Donald Trump, Hillary Clinton
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EMOTIONS IN ADVERTIS ING AND THE IMPORTAN CE
OF THE STORY AND CHARACTER

Ilvana Vitekova
Constantine the Philosopher University in Nitra, Slovakia
ivana.vitekova@ukf.sk

ABSTRACT
The article deals with the issue of emotions in advertisivigch is
investigated in relation to the success and likeability of advertisements
themselves. This issue is illustrated directly on several successful
examples from Slovak environment. Since numerous scientific
approaches consider human facial expressiagghe most accurate
representation of the internal human experiences, theoretical
conclusions are supported by the results of measurements using
software Emotion ID. It is a software solution that analyses the
responses of people watching the video arahdcribe them into
statistical data. In addition to the relationship between positive
emotions and eventual success of advertising, also other aspects are
involved in the process. Since the recipient does not rate advertising
according to every viewed ment, as in the most successful Slovak
ads, we can observe basic function of theaibed peakend effect.
According to this theory are human emotions based on several key
moments in the narrative of the ad. Results showed that with proper
application of his pattern, the maximum intensity of the experience
manifests itself most precisely at those respondents who reportedly seen
advertising message several times. Another area on which the article
focuses is building the characters that appear in commercials
Important is not just only their believability, but also consistency and
motivation. In this paper, we seek to unravel the relationship between
the success and likeability of advertisements and the human emotions
by examining the importance of peakd eperience and elements
relating to character.
Keywords:Advertising, Emtions, Character, Peaknd rule
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CELEBRITIES IN SOCIA L ADVERTISEMENT:
PSYCHOSOMATIC PERSPECTIVE
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ABSTRACT
Research study identifies cognitive aspects of subjective perception of
social phenomena of using celebrities in social advertisement.
Theoretical  starting points of the study aotuate
persuasive/recommendatory models of using the celebrities in
marketing communication and theoretical concepts of self in specific
area of perception of social advertisement by adolescents. By using the
psychosomatic methodsqualitative content aalysis of essays with
subject nCel ebrities and soci al
selection (author modified) we were inquiring about subjective
perception of adolescents concerning using celebrities in social
advertisement. Results point out ritical approach of adolescents to
using celebrities in social advertisement.
Keywords: Adolescents, Celebrity, Marketing communizat Self,
Social advertisement
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ABSTRACT
Local and regional government (further: government) have
multifunctional scope. Its activities are limited primarily by financial
resources, which highlights the m
that involves selection of projects and programs with begestments
effects. In times of economic downturn, criticism and expectations of
public opinion is focused primari |
the carriedout projects and programs, not only create, but also
stimulate economic growth. It is gstionable how and how much the
implementation of energy efficiency projects affects the regional
economic growth. Knowing that on European, national and regional
level significant financial resources are planned for energy efficiency
project, made us belve that inefficiency could be chance for justified
investment projects that could have impact on economic growth. The
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key research questions addressed in this paper are: 1) what are the
range of benefits from energy efficiency for regional economic growth
2) what is the value of investments and payback period, estimated
employment and environmental effects of energy efficiency projects
after renewal implementation and 3) what are the main policy remarks
(challenges) of energy renewal implementation. Aftifining
economic effects of energy efficiency projects, energetic and
environmental impacts of implemented energy efficiency projects in
seven budget beneficiaries of Osiglranja County of The Republic

of Croatia have been analyzed. Results have dedonhclusions and
defining policy remarks about impact of those projects on regional
economic growth.

Keywords:Energy efficiency, Economic impact, Gbsinefit analysis
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TRANSITION COUNTRIES IN THE GLOBALISATIO N
PROCESSI RESIGNATION TO THEIR FATE OR LATE
AWAKENING

Andjelko S. Lojpur
Faculty of Economics, Podgorica, University of Montenegro;
Montenegro andjelka@ac.me

ABSTRACT
Both in the daily politics as well in the academic economic literature,
the globalisation process is too readily equated with the process of
stepping up the economic integrat
worl d orderin etc. Moe eowremrentt h&s
working and that all we need to address is only the "issue" of how to
further foster the functioning of the world's economy, as the only
possibly economy. Without denying the existence of the global system,
we believe that this is mady the "sweet talk" of the many advocates of
the nedliberal concept, Washington consensus and othecaded
hyperglobalists. Globalisation is a complex historical and social
phenomenon which has marked our era and whose mechanism should
be further anl deeper investigated, especially when it comes to the
current positions and development perspectives for the less developed
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countries.Our intention in this paper is to seek an answer to the
guestion of whether, and if so, how, the former socialist, gdigdess
developed economies can survive in the conditions of the ever more
intense globalisation and the widening gap between the developed and
the undeveloped countries, as well as between the rich and the poor,
both globally and within individual courés. The courses of action to

be taken are but a few: they can either resign to their fate or put their
past behind them. Basically, this would be a late awakening with the
necessary reprogramming of the current models, which, in our opinion,
requires a ew development paradigm based on knowledge and
reinstalling the concept of (re)industrialisation.

Keywords:Globalisation, Transition, New economy, Competitiveness,
Reindustrialisation
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TOWARDS AN ECOLOGICA L SOCIETY

Gulser Oztunali Kayir
Akdeniz University Turkey, Antalya
gulserkayir@akdeniz.edu.trgulserkyr@gmail.com

ABSTRACT
The most essential problem of humankind awaiting an urgent solution
is the planetary ecological collapse. It is determined that the risks
formed in the shape of ecological and high technological risks and
threatening every living being in the earth emerge completely in the
consequence of decisions tak&hus there is aeed for social change
and it is possible to create an ecological society including not only
political institutions and economic relations but also consciousness, life
style and the meaning attributed to life. Capitalist, growésed, rent
seeking, antdemocratic and against nature decisions and practices
prevent the cidens having an ecological lif€he water we drink, the
air we breathe, the food we eat, our houses and cities are thoroughly
contaminated, made unhealthy by the hands of the capital and
ecological principles are ignored. Today in most parts of the world
ecological movements have started and the governments have started
planningtowards an ecological societ@ne of the ways to prevent the
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destruction of living spaces of all living creas reduce consumption,
production, growth, renstating society, industrialization, urbanization

by means of neol i ber al policy is
Societyo and alilcowiaeaosdapi by ef a
participation. The am of this study is to search, examine and explain
the answers of such questions as
AHow I s an ecol ogi cal society fo
ecological society based on?060 and
participat i on? 0 t hr otergllsm &nd eritical meticodsl ma
The findings are evaluated through gathering data from United Nations

and national formal documents, written and visual materials of non
government al organi zationsod deman
Keywords: Eco-sociology; ecological society; ecological living;
transition, ececitizen;democracy
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GLOBAL VERSUS LOCAL KNOWLEDGE IN DIY
ECONOMY

Eniko Varga
SzEEDs Doctoral Program, Széchenyi Istvan University Gyor,
Hungary
vargaeniko.szeeds@gmail.com

ABSTRACT
According to Charles Handy (2015) whether we like it or not we are
forced to move into a DIY (Do It Yourself) economy. Farmers of this
new DIY economy, who use the taaotsl means of the information age
for problem solving, best practice sharing, or implementing new
business models from the rise of the collaborative consumption can be
called cyber farmers. To solve problems in real life we look for
information, knowledgen many ways by formal, informal learning,
experience sharing. The wide spread of information technology, social
media globally has a significant impact on the knowledge sharing,
experience mining. The knowledge gathered from the available sources
over theinternet is accidental also the application of this knowledge
locally in a global environment raises many questions.
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Nicholas Carr (2016) in one of his blogs talks about the illusion of
knowledge, how the internet is making us shallow, but at the same tim
giving us the illusion that our knowledge is dedp.n todayo
environment with around 8000 disciplines, by specializing in one or
couple would mean to ignore more than 7990 (Nicolescu, 2002). This
leads to the need of transdisciplinary approach, whichld@enean to

not only look at certain problems from one or more disciplines, but go
beyond the disciplines. In the process to mind, validate the knowledge
available globally the following have to be considered (1) consistency
of the accessible knowledge;ighrelates to the notion of internal
validity, (2) relevance of the consistent knowledge; this relates to the
notion of construct validity and (3) applicability of the relevant
knowledge; this relates to the notion of external validity. The aim of this
paper is to show a model for cyber farmers to help their learning
process in the DIY economy.

Keywords: applicability of knowledge consistency of knowledge,
relevance of knowledgeansdisciplinarity, DIY economy
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Matija Blace _
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ABSTRACT
Equity crowdfunding is an exciting new development on the financial
market, allowing a wide range of investors to acquire equity in a
company through an internet platform. Yet, due to the inherent
complications of the model, which is traditionally heavédgulated by
various legal restrictions, it is the slowest growing of the four most
eminent crowdfunding models to gain widespread recognition.
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Advantages of equity crowdfunding are greater financing options and
lower fixed costs as opposed to going pullith an IPO, while the
biggest disadvantage to investors is the information asymmetry and
therefore the danger of a false or fraudulent investment. As the financial
regulations for investments went in the direction of increased investor
security followingthe economic crisis of 2007, such development
seemingly impaired the development of equity crowdfunding. Today,
two opposing visions of crowdfunding development can be seen
regulation camp, seeking to increase the legal restrictions for
investments andherefore provide additional security, and liberal
camp, seeking to lift the restrictions and therefore improve access to
this new innovative source of financing. The clash is nowhere more
obvious than in the development of equity crowdfunding. Where direc
investments are restricted, new innovative ways to circumvent them
were invented. Given the inherent international potential of internet
platforms and therefore crowdfunding in general, differentiating legal
regulation, especially noticeable on the EUvdé prevents the
crowdfunding from reaching its full potential. This paper will analyse
the advantages and disadvantages of the equity crowdfunding, analyse
the regulation on the main crowdfunding markets, gather research data
from public sources and colucle that the countries which regulated
and allowed investments through the equity crowdfunding model have
better chances of successfully funding SME and startup companies
through providing alternative financing option of equity crowdfunding.
Keywords: Equity crowdfunding, financing, innovation, regulation,
investment security
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THE EFFECTS OF ORGANIZATIONAL CYNICISM O N
TURNOVER INTENTION: A SURVEY IN HOSPITAL ITY
INDUSTRY

Ozgur Ergun
Kocaeli University Turkey
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K. Ozan Ozer
Ni kantaké University Turk
ozan.ozer@nisantasi.edu.tr

Ali Savas
Ni kant aki University Turk

ABSTRACT
In the recent years organization@ommitment started to be an
important matter between psychology, sociology, social psychology
and organizational behavior branches. Employees with a high
commitment to the organization are deeply connected to the
organization's goals and objectives theljilitheir duties properly and
it costs nearly three times an en
which includes recruitment, severance, lost pitity and lost
opportunities.
Employees leave organizations for many reasons like lack of
commitment, ntovation and organizational cynicism. Organizational
cynicism is the employeesd negati)
behavior of employees in the organization are caused by emotions such
as disbelief and distrust. The aim of this study is to seheeleffects of
general cynicism levels, organizational cynicism levels, negative
attitudes and their effect over turnover intentiand organizational
commitment.
For this purpose data obtained by the questionnaire; cynicism
perceptions and level of inteoh to leave were tested through hotel
industry |l ocated i n Kst an bduand 37F¢
statistically evaluated.
Desired analysis has been applied in order to determine the general
cynicism and organizational cynicism and theiffect toturnover
intention.
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As a result of analysis of the obtained results, a significant correlation
was found between organizationahomitment and turnover intention.
Keywords:Cynicism, organizational commitment, turnover intention,
hotel industry
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NATURAL MONOPOLY REG ULATION: THE CASE OF
WATER SUPPLY IN CROATIA

Martina Sopta
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ABSTRACT
The Natural Monopoly in the water supply in Croatia, its organization
and water management are been analyzed in this paper because water
is the basis of life. The Natural Monopohaisarket structure created
by the subadditivity of costs. Due to the negotiation process, the
Croatian legal regulations were harmonized with the EU Directives.
Croatia is a water wealthy country and is responsible for the efficient
use of its good. Waté&nancing, which components define the price that
consumers pay for the service, applicable acts in the sector of water
supply, are analyzed in this paper. Regulation in water supply is
needed, and the best option is an independent regulator, who will be
most focused on controlling prices, and efficiency in the water supply
in general. In the Strategy of Croatian Waters there is an idea of
passing the ownership of Water supply and noneconomic price in the
future from public to municipalities and cities.
Keywords Natural monopoly, water supply, water management, water
price, regulation
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ABSTRACT
Execution of subjective rights and duties resulting from obligations is
ensured by a system of legal guarantees. In the broadest sense, this
guarantee is provided through the existence of civil and commercial
law itself. In the narrower sense, tbigil law guarantees lie in an exact
definition of subjective rights and duties that follow in case the duties
from obligations were not performed properly and on time. (Cirék,
2008) In this concept however, the decisive guarantee remains the
ability of the eligible person, i.e. the creditor, to seek judicial protection
of his rights. Securities Act distinguishes between safeguarding
obligations through contractual and statutory lien as well as through
safegiarding transfer of securities.
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In cases of safemrding of obligations the rights and duties of
participating subjects are primarily following provisions of Securities
Act and provisions of Civil Code, Art. 151a through Art. 151me on
liens, and Art. 553 through Art. 553e on safeguarding obligations
through transfer of rights, are followed as subsidiary regulations.
(Stolilng, 2012)

Keywords:Civil Code, obligation, safeguarding transfer, securities,
Securities Act
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INDUSTRY: EVIDENCE F ROM CROATIA
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ABSTRACT
This research paper deals with the performance analysis of money
market UCITS funds which represent the dominant type of-epen
investment funds with a publaffering, in terms of net asset value.
Referring to the period from the January 1, 2014 to December 31, 2016,
this research was carried out on a sample of 17 selected money market
UCITS funds in the Republic of Croatia, which were treated separately
accordng to the few key data, like investment funds' net assets, number
of investment funds, and investment structure. Management
performance was analysed using descriptive analysis, but also by
means of riskadjusted return measures using Sharpe and Sortino
ratios.
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Selected 17 UCITS money market funds (MMF) for the purpose of this
research are Allianz Cash, Auctor Cash, Erste Eumdloney, Erste

Money, HPB Euronovl] ani, HPB Novl
Mul ti Cash, OTP euro novl|lani,o OTP
novl| ani , PBZ Novl| ani, Rai ffeisen

europlus, ZB plus.
Keywords:Croatia, money market UCITS funds, investment funds' net
assets, downside deviation, Sharpe ratio, Sortino ratio
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NEW DIGITAL CONSUMER TRENDS AND CONSUMER
PROTECTION RIGHTS CH ALLENGES OF CROATIA
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ABSTRACT

Nedi gital consumer trends are deve
the information technologies whil
purchasing decisions emerge provi
choice avail able omlewnhgl 2gr hdwce tss
services have also emerged but t ocg
privacy and personal dat a prot e
encountered. eDsapeapipaloleyesismgpgof pei
devel oped the neewl droat ecntciroena swintg
new digital products and services,
be done in the-giamewevksobnt oé &
framework but also the protection
thesrewmiin the same context. Acti c
protect consumers from unfair con
di spute resol uti oraisreda coplndkealt dm
regard for c¢cl oud computtihneg rseedruvxciecd
bet ween digital services and prod:i
protections of <citizens's privacy
econmy new surroundings.
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Il n this paper, the aut hotralwicloln spune
trends with regulation overview o0
Republic of Croatia and in the EU
chall enges associated to them. It
on future powoiucdyd acnmpiroonvse tchoants u mer
| evel and it's empower ment which
consumers rights in fast growing
Keyworcdssumer protection rights,
protection, i nfiogimadli osi regloen o may k
framework, personal data, regul at|
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ABSTRACT
Capital market as a complex of institutions and transactions,
mechanism of demand and offer for medierm and longterm
monetary capital represents the part of financial market, where the
movement of securities takes place and it is the part of evertydmimg
market economy. After 1989, securities have become substantial tool in
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compani esd6 management, whose main
free funds and invest them in securities. It is not possible to be
successful without the knowledge of legglulation of securities on the
securities market. (Pigkanin, 200
examine the issue of contract of purchase of security in the conditions

of the Slovak Republic. The essential legal enactments except the
Constitution of te Slovak Republic are Act about securities and
investment services, Commercial Code and Civil Code. (Drgonec,
2012) The content of the paper is anchored in the area of financial
management, however it also offers the outstanding overlaps into the
area of onstitutional and commercial law. It has the effects of
multidisciplinary and also international legal research of the issue,
whose concept and legal regulation remains to a large extent, after
years of professional and amateur discussions (not onlykirstbvak

legal environment unfinished

Keywords:act, contract of purchase, financial management, securities,
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ABSTRACT
The tradingoff between quality requirements and quality costs are an
important issueThis studyderives an optimal order quantity and the
optimal number of screening equipment such that the total profit per
manufactured batch is maximizdtustrative case studieshnumerical
examples, and sensitivity analysis are presented to demonstrate the
proposed model
Keywords: Screening equipment, Imperfect production process,
Quality costs
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ABSTRACT
In previous research, we determined an actual state of application of
business information systems in Croatian companies. With regard to
technological developments in Cloud Computing and Software as a
service (SaaSjcensing modelsa Cloud ERP systemsearmposed as
possible solution for raising the level of using information systems in
businesses. So, the focus of this research was shifted to identify the level
of readiness of accepting Cloud ERP systems in Croatian companies.
The study is based on theetature review, where key drivers and
barriers were systematized. Next, the online survey was designed and
conducted among Croatian companies, with responses from total of 74
companies. Survey results gives the perception of the importance of
certain keydrivers and barriers for accepting Cloud ERP system in
Croatian companies. The most important key drivers, according to this
research are: ubiquity and availability; easier upgrade; low initial
investment and faster and easier implementation. Our research
recognized following barriers as the most important: problems related
to security; privacy and confidentiality; and problem of compatibility
and integration with other existing systems.
Keywords:Acceptance of cloud ERP systeERP, cloud ERP systems,
key drivers, barriers
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THE IMPACT OF ENTERP RISE SOCIAL NETWORKS
ON MANAGEMENT PROCESS IN THE CZECH
REPUBLIC

Jana Skoludova
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ABSTRACT
The process of globalization affects econatoicsequences in business
and management. Due to globalization, there are various key changes,
especially the rapid development of information technology. Effective
management and leadership involve creative problem solving,
motivating employees and makisigre the organization accomplishes
goals. Managers addresses the issue of the significance and financial
and nonfinancial benefits of information technology to business
management. For manager thinking about investing in IT for the first
time, picking theright technical tool for organization is not easy.
Different platforms can cater for the needs of different kinds of
businesses. Enterprise Social Network is one of many information tools.
The aim of this paper is to provide an answer tordsearch quesn
of the impact of Enterprise Social Networks on the management
process. Research methodology is based on questionnaire survey in the
Czech Republic. Thesearch includes both sequential and parallel
managerial functions. The determined hypothesiss®sunanagers'
decisionmaking process. Whether corporate social network has an
impact on the decisiemaking process managers is explored. The
research results presented influence of the Enterprise Social Networks
on the managerial functions. ResearcBuies show that Enterprise
Social Networks are an increasingly common part of the modern
workplace, and in cases, replacing intranets. The emergence of
consumerized IT has lead employees to expectfueadly systems
that offer functionality. This papeliscusses whether Enterprise Social
Networks are becoming increasingly popular worldwidemterprise /
business.
Keywords: Information Systems, Enterprise Social Networks,
Functions of Management, Organizations
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AN ANALYSIS OF LEVEL OF NET WORKING CAPITAL
IN COMPANIES OPERATI NG IN PURCHASING
GROUPS
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ABSTRACT
Management of net working capital is a very complex process since it
concerns assets as well as the very important pafrigbilities, i.e.
current liabilities. Working capital is a buffer that protects the company
against the loss of liquidity. It should be positive for the safety of the
operation of businesses. However, its too high the level means
unnecessary costshat are incurred by the company. Therefore, the
determination of the optimal level of net working capital has a large
impact on the profitability of the company and its capabilities of current
liabilities regulation. Bankruptcies of large enterprises, payin
backlogs and increasing competition in the markets makes it difficult to
define a strategy of working capital which will let managers determine
the optimal level of safety in order to keep safety in the market. In
addition, the management process of werking capital hinders the
operation of enterprises in the purchasing groups. The specificity of the
functioning of purchasing groups is based on joint purchasing.
Therefore, common operation has a large impact on the management
of various elements whicshape the level of net working capital, i.e.
inventories, receivables and shderm and longterm liabilities The
aim of this paper is to analyze the level of net working capital in 32
commercial companies operating in the Polish purchasing
organizatiors. To perform the analysis the financial data derived from
financial statements for 2013015 were analyzed. For the research the
selected financial indices were applied and a preliminary financial
analysis of the selected items was conducted. The analysipected
to provide information if the units tested have an excess or deficiency
of the optimal size of net working capital. Research also aims to answer
what management strategies of working capital the commercial
enterprises pursue, and in which aseaf management of net working
capital the managers of enterprises should introduce measures leading
to optimize the level of working capital.
Keywords:net working capital, purchasing groups, strategies
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ABSTRACT
Checklist method is one of the method which can be applied to analysis
of phase stage in analysis of growth. The application of this method
means obtaining answers to a list of statements describing a status of
development of a companyhe method corresponds with the basis
four-phase model of development of an organizatimiuding the
following phases: establishment, growth, maturity and decline was
accepted for analysis of a company. For each of the developmental
phases a separate conkrlist was prepared, each one includes 15
synthetic criteria and 42 analytical criteria. #tal number of
analytical criteria amounts to 168 and they are the identificators of
developmental phases. Statistical analysis of obtained research results
of quartitative character is to support a process of identification of a
phase of &ompany development. Various estimators may be taken into
account for statistical analyses. The article discusses the interpretation
of research results obtained for a companyarbeg in mind various
estimators of central tendency and variability.
Keywords:Checklist, Management, Phase growth, Statistical analysis
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ABSTRACT
This paper attempts to shed light on the role of trust and service quality
on relationship quality. Building lorterm and high quality intefirm
relationships is imperative for efficient and effective management of
disribution channels. The study focusesthe relative effects of two
critical factors on assessments of relationship quality in conventional
distribution channels, namely, perceived service quality of the
exchange partner and degree-affective and cognitiverust placed
in the exchange pwer. Data were collected from a random sample of
458 firms operating in two big cities of Turkey through questionnaires.
Findings of regressions indicate that cognitive trust, affective trust and
service quality have a positive and strong impact on i@tahip
guality, independently from each other.
Keywords: Interfirm Relations, Trust, Service Quality, Relationship

Quiality

*kkkkkk

65



20" International Scientific Conference Ec onomi ¢ and Soci al Devel op
Prague, 27-28 April 2017

THE EFFECT OF FAIR V ALUE AND HISTORICAL
COST ON FINANCIAL PE RFORMANCE T A
COMPARATIVE OUTLOOK

Ewa Mackowiak
Department of Accounting
University of Economics in KatowicBpland
ewa.mackowiak@ue.katowice.pl

ABSTRACT
The changes taking pl ace I n tod
reconsideration and the redefinition of the goals for business activities
and the ways in which these might be conducted. Therefore, a need has
arisen to have another look at the reasonabilitfimancial reporting
as well.In many cases traditional financial statements proved to be
inadequate. That is why efforts were initiated in order to implement an
integrated system for combining financial reporting with CSR
(Corporate Social Responsibilityleporting [ Ma i k o wi a k E.
183]. As a result, an integrated reporting approach was developed to
present financial and nefinancial data.The problem of how to ensure
the disclosure of nefinancial information was addressed by Directive
No. 2013/34/EU on the annual financial statements, consolidated
financial statements and related reports of certain types of
undertakings, amending Direegé 2006/43/EC of the European
Parliament and of the Council and repealing Council Directives
78/660/EEC and 83/349/EEC.
Keywords:hisrorical cost, fair value, value, financial statements
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DEVELOPMENT OF AN IN NOVATIVE MANAGEMENT
MODEL USING METHOD ENGINEE RING

Martina Tomi cic Furjan
University of Zagreb
Faculty of organization and informatics, Croatia
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Nadja Kosojevic
University of Zagreb
Faculty of organization and informatics, Croatia
nkosojev@foi.hr

Zeljko Dobrovic
University of applied sciences Velika Gorica, Croatia
zeljko.dobrovic@vvg.hr

ABSTRACT
Organizational systems transform input to output, creating thereby
added value. The use of different management methods ensures that the
transformation process is focused on achieving {@rg) objectives
that are defined in the strategic plan, soganizations can realize
growth and devel opment . Thereby,
standard and exactly the same way every time and in every development
challenge and often it is not also enough to apply a single management
method. It is necessarg tind an appropriate way to customize generic
methods to specific circumstances of the development project or
undertaking. This paper will describe how to develop an innovative and
unigue management model by combining two management methods,
one for perfomance measurement and one for quality management,
using method engineering.
Keywords transformation processmanagement methods, method
engineering
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FACTORS AFFECTING BA NKRUPTCY RISK: AN
APPLICATION ON BORSA ISTANBUL

Onur Akpinar
KocaeliUniversity,School of Tourism and Hotel Management,
KocaeliTurkey
onur.akpinar@yahoo.coponur.akpinar@kocaeli.edu.tr

ABSTRACT
The aim of this paper is to reveal the factors affecting bankruptcy risk.
In the paper, the factors affecting capital structure is examined by
testing 79 Turkish manufacturing firms traded on Borsa Istanbul, with
474 observations from 2010 to 2015. Using ®li f i e d -9kdrd ma n 6
as proxy for bankruptcy risk on panel data analysis, the significant
relationships are found between independent variables and bankruptcy
risk. Profitability, leverage, size, liquidity, growth, age, firm value,
dividend payments,edivative usage dummy, and ownership structure
are used as the firmdéds specific ve
addi tion, Ante Pulicbs (1998) V a
(VAIC) is employed as proxy for intellectual capital. According t
results of the study, intellectual capital is positively related with Z
score.
Keywords:A | t mastdies Intélectual Capital, Panel Data Analysis.
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ABSTRACT
The paper deals with business communication in an organisation,
stressing its importance for any type of organisation. What is meant by
organisation is the association of people, i.e. employees whose goal is
to fulfil certain tasks. This simpleefinition implies the need for
business communication, which involves transmitting the message from
the sender to the receiver. Organisational success depends largely on
the quality of communication. The latter is built up by employees with
their communicton skills, which are crucial in all segments of
company operations. It is important to develop these skills as they can
have a significant impact on company performance. Disagreement
between two or more participants can escalate into conflict.
organisations with large number of employees disagreement is to be
expected. It is important to recognize conflict in time, deal with it and
possibly resolve it, thus preventing negative action by participants.
Proper business communication is of utmost impoegaatso in
resolving conflicts.
Keywords: organisation, communication, business communication,
formal and hformal communication, conflict
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A NATURAL RESOURCE -BASED VIEW OF THE FIR M:
RESOURCE-BASED ANALY SIS

Sanda Rasic Jelavic
Faculty ofEconomic and Business University of Zagreb, Croatia
srasic@efzg.hr

ABSTRACT
Due to increasing environmental challenges and rising concern for
environmental protection, companies have experienced a shifting focus
toward sustainable development. This pagescribes the concept of
corporate environmentalism and a natural resoubaesed view of the
firm. The purpose of this paper is to explain resouvased analysis
from the environmental point of view. Within resodbased analysis,
the environmental impac o f firmés assets sucl
financial, information, organizational, and reputational is explained.
Furthermore, the role of firmbs c:
protection is described as they hawee crucial influence on the
possbility to reduce negative and to create positive impact of the firm
on the environment. The conduction of resotrased analysis enables
the firm to determine the main areas for improvement in environmental
protection. The paper emphasizes the need fegmation of activities
across organizational departments and organizational boundaries
through the whole supply chain. Furthermore, the paper present the
methods of assessment of environmental strength and weaknesses based
on Balanced Scorecard framework.
Keywords: corporate environmentalism, natural resouwicased
analysis
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EDUCATIONAL ASPECT O F ADVERTISING
FROM PERCEPTION OF FUTURE MARKETING
EXPERTS

Gyorgyi Jankova
Department of Mass Media Communication and Advertisement,
Faculty ofArts
Constantine the Philosopher University, Slovakia
gjankova@ukf.sk

Edita Strbova
Department of Mass Media Communication and Advertisement,
Faculty of Arts
Constantine the Philosopher University, Slovakia
estrbova@ukf.sk

ABSTRACT
From the perspective of education, the influence of media and
marketing communication has its consequences at the social and
psychological level, whereby the direct and indirect influence of the
environment on human development was proven at the level of a
paradigm. In several of our previous research projects, we focused on
the advancement of contemporary theory of social responsibility to the
level of social responsibility of marketing messages, which in addition
to initial commercial purposes also supptine personal development
of the recipient of communication.
In the presented study, we focus on the analysis of perception of this
issue by future creators of adverfacts and marketing experts. From the
educational perspective, we identify two core ared the socially
responsible education by means of marketing messages (1) and
commercial education by means of adverfacts (2), which we
interconnect with the revised BI
socialization aspect of adverfacts is interconndatgth the KESMAK
model, whereby the adverfact denotes a situation creating the object of
indirect education in the form of creatogenic environment. These
theoretical assumptions are confronted with the results of the content
analysis of collages made byarketing communication students, which
were created onthetopict duc at i onal advertisi
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By mapping out the effects of educational elements in marketing
messages, we monitored the impact of existing messages on the
reactions and attitudes of the targgbups. The results of this research
confirm the effectiveness of the initial educational intent in messages
only partially. Completing our analysis with the views of authors of
these messages provides a more complex view of this issue; streamlines
our recommendations for creation of adverfacts emphasizing education
and for the elaboration and production of marketing messages with the
educational content in commercial sphere.

Keywords:Education in advertising. Social responsibility.e@tion of
educative advertising

*kkkkkk

BUSINESS PROCESS MOIELING AND PROCESS
ORIENTED APLICATION IN IMPLEMENTATION OR
DEVELOPMENT OF NEW | NFORMATION SYSTEM

Igor Pihir
University of Zagreb
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ABSTRACT
Business Process Management (BPM) allows process owners to
improve the way they are doing business. Crucial first part of business
process management dealing with output value projections by analysis
and comparison of current and future business processbgsiness
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process modelling. Based on the value projections of future impacts for
new business processes contemporary BPM tools enable the
development of Process Oriented Applications (POA) or process
software that should support future processes and blena
improvements. The paradigm of process oriented applications implies
an active collaboration of process owners with IT experts when
developing new software, tailored by business needs. This paper tends
to answer the two research questions: "How do pssceriented
applications help in new information system development?" and "How
does this kind of process oriented software improve business process
efficiency?".

Keywords: business process modeling, ICT implementation,
information systems developmemipcess oriented application, POA
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EMPLOYER BRANDING TH ROUGH CSR AND SURVEY

Hrvoje Jakopovic
Faculty of Political Science University of Zagreb, Croatia
hrvoje.jakopovic@fpzg.hr

ABSTRACT
This paper examines the role of corporate social responsibility (CSR)
within the segment of employees' job satisfaction. It questions how can
organizations enhance their reputation through corporate social
responsibility (CSR). In what way could CSR, fecusen employees,
create motivational internal environment and also serve for
enhancement of external organizational image. It considers why is
corporate social responsibility a competitive advantage in a
contemporary global market therefore a process tiaat easily stand
out in stakeholder's mind. Furthermore, paper examines how and why
are employee engagement programs important part of the overall
corporate social responsibility. The author analyses cases of successful
organizations that have been selectes a best employers in Croatia.
Through comparative analysis of different cases and by giving
examples of the CSR best employer approaches, this paper is
awakening the idea of integrating, more intensively, public relations
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activities within the corpora social responsibility programs. The
paper is questioning the criteria and standards for best employer
awards and how employer branding can be used for improving
organizational reputation. Moreover, the author analyses tools and
techniques which can be plemented in CSR programs that are aimed
for employees. The paper also gives a media perspective on CSR. It
observes publicity as strategic outcome of CSR. The author illustrates
how publicity and media relations are associated with corporate social
resporsibility programs and employer branding. The concept of CSR is
associated, as well as supported, with the public relations and
marketing professions which are inevitably intertwined in their
activities. Employer branding is therefore observed throughdheaof
corporate social responsibility and public relations.

Keywords: corporate social responsibility, employees, employer
branding, employer survey, public relations
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STRENGHTENING BUSINE SS PARTNERSHIPS OF
SMES EMERGED FROM PUBLIC PROGRAMS
THROUGH RELATIONAL C OORDINATION
MECHANISMS

Vasilica Maria Margalina
Universidad Técnica de Ambato, Ecuador
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Carmen de Pablos Heredero
Rey Juan Carlos University, Spain
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Edisson Marcelo CobaMolina
Universidad Técnica de Ambato, Ecuador
edisoncoba@uta.edu.ec

ABSTRACT
In Latin America the low number of formal SMEs causes reduced rates
of economic growth. In order to fight unemployment and social
exclusion, Latin American countries have introduced public policies
and programs focused on the Social and Solidarity Econ@mg. of
this programs is ASpinning the D
National Institute of the Popular and Solidarity Economy from
Ecuador. The objective of this program is to eliminate barriers to early
childhood and basic level education by giving fumforms to pupils.
Additionally, the program aims to improve live conditions of micro and
small size companies from the textile and clothing manufacturing sector
by offering them the possibility to access public contracts for the
production of scholar unf or ms . The first y e a
implementation of this program show that the contracts closed with sole
proprietorship have not contributed to strengthening these businesses.
In the last cycle 2022016, the program has given priority in the award
of contracts to formal business partnerships. This practically presses
these businesses to work on partnerships, which is contrary to the
concept of a partnership based on the voluntary union of people for
reaching a goal. Therefore, for a long term sualivof these
partnerships, their goal must go beyond of achieving public contracts
for the production of uniforms. In this research the relational
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coordination model has been applied to evaluate the quality of
relationships among the partners belonging tesibess partnerships
from the program ASpinning t he
Ecuador, and its impact on perceived advantages and satisfaction with
the partnership results. By using a Structural Equations Model analysis
it is shown that trough relationatoordination mechanisms business
partnerships can improve the quality of relationships among their
partners, the perceived advantages of the partnership and the
satisfaction with its results.

Keywords: Latin America, public programs, SMEs, Social and
Soldarity Economy, relational coordination
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IF - THEN SCENARIOS: SMART DECISIONS AT SMEs

Gabiriella Toth-Haasz
Széchenyi Istvan University
SZEEDs Doctor al Program, Hun
gabi.haasz@gmail.com

ABSTRACT

In the last few years the behaviouesonomics has been closing up to

the traditional economics which must count and measure everything.
We can observe this phenomenon in the field of the business decisions
where the bounded rationality was recognized by Herbert Simon
(1982). N o w atltbsisy h&s jUBti beem rtudngg into smart
deci sions. Wh a t makes a business
can support this kind of decisions efficiently at SMEs or not?

The actuality of these questions comes from the fact that we can
recognize a paradigmh&t much less in the field of business making
than in the infecommunication in the last few decades. Experts are
convinced that in the field of decision supporting there is an upcoming
paradigm shift whose main point is that the models, based on the
allocation of scarcity resources, have lost their relevance in the time of
abundance, more precisely they have eswelled their domain
(Velencei, Baracskai, 2016). So studies and researches show that in the
time of abundance the keys to a smarter compleisidecmaking are
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the behavioural patterns which can be recognized by for example
knowledgebased expert systems. According to Daniel Kahneman, as
one of the most respected behavioural economists, the model of intuitive
decisionmaking, as pattern recogruin, is a further developed form of
Herbert Simonés thesis (Kahneman,
C.K. Prahalad and Gary Hamel ask the question in the prestigious
Strategic Management Journal (Pra
f or a new Aptallyavidyiisgpméwomanagent paradigm
necessary? Probably we will see the innovations in another way
through new eyes anceghaps we can support the intuitive decisions

not only at large enterprises but also at small and medium ones by these
knowledgebases and patterns in them.

Keywords:behavioural economics, decision support, smart decisions,

knowledgebasal systems, expert systems, SMEs
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TOWARDS A BETTER UND ERSTANDING OF THE
SPECIFIC DETERMINANT S FOR THE GROWTH OF
AFRICAN MANUFACTURIN G SMEs

Segbedji Parfait Aihounhin
Faculty of Adrmmistration, Laval UniversityCanada
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Zhan Su
Director of Stepheif.-Jarislowsky Chair in International Business
Faculty of Admmistration, Laval UniversityCanada
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ABSTRACT

The objective of this research is to define, conceptualize and analyze
some often obscured factors in studies on the growth of manufacturing
SMEs in Africa. The specific determinants studied are identified, not
only from the precollection of data conductieon the field, but also as

a result of an analysis of the scientific literature. The variables studied
in this research are: business growth (net profit after tax), corporate
social responsibility (donations and sponsorships), investment in
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research and evelopment, use of external expertise, taxation of the
business by Government (direct and indirect taxes) and access to
energy by businessebBhe sample studied concerns the case of 1,025
businesses in the Republic of Benin, between 2008 and 2013. The
information collected from the businesses studied emanates from their
financial reports over the period covered by the studging the
random effects panel regression method, this study shows the
importance of the factors studied and proposes a contextualized
analysis model, based on the selected factors. The results of the random
model estimate indicate that the variables referred to as sponsorships,
use of external expertise, investments in infrastructure (Il) and indirect
dues and taxes (IDDT) are signifitia at different thresholds
irrespective of sector. In other words, they have an impact on the
growth rates of businesses regardless of their sector of activity. The
study also shows the importance of aspects such as the use of external
expertise, investmén in research and development, and corporate
social responsibility for large and very large businesses in the sample
studied.

Keywords corporate social responsibility, growth of African
manufacturing SMEs, investment in research and development, specific
determinants,axes, use of external expertise
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AN EVALUATION OF SMA LL BUSINESS POLICY
INITIATIVES INTENDED TO STIMULATE REGION AL
DEVELOPMENT
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ABSTRACT
Throughout the world, regional development is seen as a response to
the growth of unemployment, outdated skills, dying country towns and
the flows of people to ever expanding cities. In resppGovernments
are turning to small business to boost the economic sustainability of
regional areas and economies as a whole. The purpose of this paper is
to investigate the changing environment in which small business
operates, the changes to the smakiness sector in the past ten years,
and the initiatives taken by Governments in Australia to stimulate small
business. The paper concludes with some recommendations for further
research.
Keywords: small business, small business policy, busirsegsport,
regional development
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ABSTRACT
The paper emphasizes the importance of using online tools in
communication development role of small and medium sized Croatian
enterprises. Technology currently moves at a rapid pace that can be
difficult to follow, but it is important, and even essentilagt the
enterprises implement and keep track with the new technological
possibilities and strategic approaches to be competitive in a global
economy. In modern economy, it is crucial for enterprises to change
business models and adopt new techniquesusecaf new consumer
behavior in a digital age. To stay relevant enterprises, need to adapt
their marketing approaches, where understanding and application of
information and knowledge become a key to success.
The research is focused bow small and media sized enterprises in
Croatia areconsidering the importance of technological changes|
are they giving enough attention to the changes in business that need to
be done. The focus in the research is on internet tools usage in
developing marketing commigation with emphasis on Google
products. It was meant to measure the level of knowledge,
understanding, and willingness to learn and embrace a new form of
communication to reach potential customers.
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An online survey was carried out and a questionnames gent to 1500
small and medium sized enterprises in Croatia, with 275 of them being
filled it out. Results of the research gave insight about current usage of
internet tools, reasons for not using internet tools, which tools are being
used the most, anknowledge about customer behavior regarding
information gathering and shopping online.

Keywords business communication, information technology, internet

tools, marketing communication, marketing strategy, small and medium
sized enterprises
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