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ABSTRACT 

The aim of the article is to analyze term in Europe in different 

time perspectives. In addition the aim of the article is indication 

using the appropriate tools and models of factors having the 

greatest and least impact on the development of this phenomenon 

in different time horizons. Trend analysis and long and short 

period dependencies in trade globalisation are based non-linear 

ordering and wavelet analysis. A discrete wavelet was used for 

wavelet analysis of the time series studied. In the process of 

discrete wavelet transformation, the received signal is divided 

into so-called approximation and detail. Approximation is then 

subjected to a subsequent division into further approximation and 

detail, while details are not subject to further divisions. In this 

way, the signal is presented as the sum of the approximation of 

the last level and the details from all levels. 

Keywords: foreign direct investment, globalization, trade, 

wavelet 
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ABSTRACT 

Current research suggests that consumers are looking for brands 

that provide them with a unique, experiential and memorable 

experience. The companies are making significant efforts to build 

brands that can attract customers, create mutual trust, satisfy 

customer needs and subsequently induce the purchase. The efforts 

of the companies are focused on building the relationships based 

on satisfaction and trust, resulting in customer loyalty. The ability 

to maintain the customers is key in terms of the future survival of 

the companies. Satisfied customers generate higher profits from 

a long term perspective with regard to their lifetime value, and 

they increase the volume of their purchases over time. Our 

research focuses on the brands marketed by mobile service 

providers. The aim of our research was to analyze the 

relationship between the brand experience, satisfaction, trust and 

loyalty to the brand. When drafting the aim of our research, we 

used the existing theoretical knowledge on the issue. Our 

research was based on the existing research conducted abroad, 

which we applied to our conditions. To do a thorough analysis of 

the relations, we have created a statistical model in IBM AMOS 

23.0, in which we included a number of variables and analyzed 
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their estimated impact. Our findings allow for a certain degree of 

generalization, which allows us to formulate the conclusions. 

Despite the above, we are aware of the need to deepen our 

research and extend the sample size in the future. 

Keywords: Brand, Branding, Brand trust, Brand experience, 

Brand loyalty, Brand satisfaction 
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GLOBALIZATION OF THE WORLD 

ECONOMY: FEATURES OF THE CURRENT 
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Irina G. Vladimirova 

Peoples’ Friendship University of Russia (RUDN University), 

Russia 

vladimirova_ig@pfur.ru 

 

ABSTRACT 

The last few decades, if not a century, globalization has been one 

of the key processes and the main feature of the development of 

the world economy, and it is here that all the fundamental 

changes in the economic policies of the leading world powers are 

significantly reflected. The current stage of globalization is 

characterized by such a policy of several countries, which leads 

to the destruction of established economic ties, increased 

protectionism, sanctions wars, increased economic instability, 

and a general slowdown in GDP growth rates. There is an 

increasing opinion expressed more often about the impasse of the 

globalization process and the advent of the de-globalization of 

the world economy.  
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The authors set out to confirm or refute this point of view. At the 

beginning, it was analyzed the dynamics of the index of the 

globalization level of countries of the world (using the KOF Index 

of Globalization), reflecting the scale of integration of a country 

into the global political, economic and socio-cultural space 

according to its different components. Then there was an analysis 

of the distribution of benefits from globalization between 

countries. It was revealed that the largest companies today relate 

differently to their foreign direct investment, since the digital 

economy allows them to operate on a global scale and act on 

foreign markets with virtually no physical presence there, so the 

need for foreign assets to do business abroad is significantly 

reduced. New technologies lead to changes in the content of 

international business transactions, and completely new 

multinational business models are emerging. The authors come 

to a conclusion that nowadays there is an obvious slowdown in 

globalization processes. However, it is temporary in nature and 

primarily concerns traditional assets, while transnational flows 

of new assets, caused by the 4th industrial revolution, are 

fundamentally strengthened. It can be assumed that there is a new 

stage of globalization, where the driver is digital technology that 

fundamentally change the ideas and approaches to the placement 

of production forces in the world, seriously reformat the existing 

value chains, change the model and strategy of business 

development. 

Keywords: de-globalization, globalization, globalization 4.0, 

KOF Index of Globalization 
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ABSTRACT 

Business negotiations form an integral part of daily business 

operations for managers at all hierarchical levels. In this context, 

negotiators are often faced with dealing with different types of 

conflicts with the opposite party. The main aim of this paper is to 

identify the ways managers solve the conflicts that emerge during 

the negotiating process. An additional aim of the paper is to 

identify the factors that influence the choice of conflict 

management strategy. For that purpose, the survey has been 

conducted among 256 Croatian managers. The results of the 

study reveal five factors that affect the manner in which 

conflicts are resolved. Those factors consist of company size, 

hierarchical level of the manager, aims of the negotiating 

process, negotiator’s autonomy and the importance of teamwork. 

Keywords: compromise, conflict management, negotiation  
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ABSTRACT 

The competitiveness of organisations depends among others on 

the efficient deployment of continuous and one-time processes, 

whereby a one-time process usually represents a project. 

Regardless of the organization type, which may compete as 

project-oriented structure that delivers to the market by 

performing commercial projects, or where project-oriented 

processes are internally performed aiming to increase its 

competitiveness, each one operates through project-based 

activities. To answer each organizations’ operational challenge, 

which is to increase project-based organization efficiency, it is of 

key importance to enhance their project management process. It 

usually encompasses the entry strategy or project orders, project 

preparation, project implementation management, and all other 

linked activities that are aiming to achieve planned direct or 
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indirect economic effects deriving from project implementation 

deliverables. Since all kinds of management are dependent of 

human potential and its quality, it is of ultimate importance for 

project-based business to develop the specific individuals’ 

competences optimized for any project stage. This primarily 

refers to development of project competences, whereby their 

importance has been recognized by numerous scholars that are 

researching the project management field. Aligned with 

previously said, the aim of this paper is to determine dominating 

project competences composite derived from leading project 

management standards by use of multiple criteria comparative 

analysis. As research delivery deriving from this paper, 

organizations are provided with key project competences 

assortment which should optimally sought to be developed at 

employees aiming to increase the efficiency of performing 

project-based activities. This may ultimately result in achieving 

higher level of their competitive advantage.  

Keywords: competitive advantage, project management, project 

competences, project-based business success, competitive 

advantage 
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ABSTRACT 

This paper analyses the case of the youth unemployment rate in 

the Republic of Croatia. The paper does so by using an empirical 

framework that is largely based on conducting a survey of 200 

individuals aged up to 30 years of age who are preparing to enter 

or have entered the Croatian labour force. Through the following 

survey and by conducting a literature review of the existing 

research, this paper aims to consider relevant factors that have 

impacted the lack of satisfaction that has led to several negative 

phenomena on the labour market. These phenomena include 

brain-drain, a small participation rate that threatens the long-

term sustainability of the Croatian pension system, and no 

incentives for employees for meeting specific goals. Based on the 

results of the conducted survey and performed literature review, 

this paper recommends that employers ensure more specific 

measurable goals for employees, solicit feedback from 

employees, provide incentives for specific work-related education 

and implement other measures that may help employees be 

incorporated in conducting relevant business processes.   

Keywords: Croatia, youth unemployment, labour market, 

structural imbalances, survey 
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ABSTRACT 

This paper analyzes the activities of the oil exporting 

organization. At the beginning of the paper, the aim of the 

research is to determine the reason for setting up the 

organization, its organizational structure and the organization's 

aim to show how the organization contributes to the positioning 

of members on the international oil market. In accordance with 

the set objective and the subject of the research, the paper found 

that the reason for the establishment of OPEC was initially 

limited to oil products due to geographical and natural 

characteristics, and the second reason was the possibility of oil 

exploration as good of a state. The oil market as such a market 

simply does not suffer a great deal of competitiveness. But the 

economy and society are subjects to change, so market 

domination and global relations are changing. The global focus 

is increasingly on climate change. Although, according to all 

analyzes, the OPEC cartel does not have any need for offline 

integration, new trends in the economic and technological 

processes would in the future make the merger a new challenge 

for OPEC, whereby renewable and non-renewable energy 

sources could be connected. 

Keywords: international market, oil, Organization of Exporters 

of Oil Producers  
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COMPANY'S MATURITY OF DIGITAL 
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Melita Kozina 
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ABSTRACT 

Digital business transformation refers to the continuous 

application of digital technologies focused on the design of 

innovative business strategies and business models, new ways of 

management to provide customers with better products, services 

and especially experience of their use. There is a different 

methodology for assessing the company's maturity of digital 

business transformation. The purpose of the paper is to describe 

how to manage digital business transformation and apply one of 

the framework for assessing the company's digital capabilities 

within Croatian business practice. 

Keywords: Digital Business Transformation, Framework for 

Assessing the Digital Business Transformation, Transformation 

Capability 
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ABSTRACT 

Over the past few decades, there have been growing concerns at 

global level related to climate change and environmental issues, 

among others, which have placed a significant importance on 

sustainability and sustainable development. Whereas 

sustainability is becoming more and more acknowledged in the 

research field, but also in business practices, companies are 

showing increasing interest for managing sustainably. Owing to 

its multi-dimensionality but not only, sustainability is 

undoubtedly a complex concept. In recent years, multiple actors 

such as businesses, policy makers and researchers got more 

involved in finding solutions to sustainability challenges. 

Although various discourses in literature mainstream 

sustainability as leading to win-win situations and positive 

outcomes, little attention has been paid to the potential conflicts 

caused by managing in a sustainable manner. Often, these 

conflicts arise in multi-actor networks, leading to tensions, which 

highlights the need that they ought to be anticipated and 

managed. Therefore, the present paper aims to shed a light on the 

paradoxical tensions encountered by firms in managing 

sustainability through a review of relevant literature. Moreover, 

the paper addresses managers with a series of insights referring 

to balancing potential clashes in corporate sustainability and 

intends to provide a means for encompassing these in decision-

making processes. In considering the interplay between 

management and sustainability, the paper will also focus on 

providing a clear meaning of sustainability in business. Besides 

contributing to current literature by underlining the need for 

more systematic analysis in the emerging perspective of tensions 
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in corporate sustainability, the paper emphasizes the role played 

by managers in implementing integrated approaches in their 

sustainability business practices. 

Keywords: Corporate Sustainability, Management, Sustainability 
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ABSTRACT 

The main issue addressed in this paper is whether a new financial 

crisis can be avoided. For this purpose, the causes of the 

2007/2008 financial crisis are recalled; in particular, the role 

played by bank runs in the crisis. The need for measurement of 

aggregate run vulnerability and its composition is stressed as a 

critical component in evaluating and regulating systemic risk. It 

is underlined that to prevent a future crisis the critical issue is to 

avoid excessive concentration of loans in any one sector of the 

economy. For this purpose, the central bank should impose limits 

to the exposure of the financial system as a whole to any 

particular industry or kind of assets. Central bank authorities as 

well as regulators need to have at their disposal better 

information than their counterparts had in 2007. In particular, 

the measurement of systemic risk should be improved as well as 

the design of stress tests. With reference to the shadow banking 

system, although some steps have been taken in the right direction 

there is still a long road ahead in bringing it within the regulatory 

and supervisory perimeter. Executive compensation policies by 

financial institutions have to be revised.  
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A well-designed compensation structure can help favorably tip 

the balance between maximizing benefits and risk-taking. 

Keywords: crisis, bank runs, systemic risk, shadow banking, 

compensation policies 
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ABSTRACT 

The discovery of oil was initially a source of joy to most oil 

bearing communities in the Niger Delta region, with high 

expectation for rapid social-economic development of their 

communities. This expectation was short lived, as their farm land 

and other sources of livelihood were often polluted with crude 

oil, a situation health experts identified as a source of health 

hazard. Despite the monumental damages done to the 

environment and the people, there was no policy or structure to 

address these challenges, a situation that has attracted local and 

international outcry on Shell and other Transnational 

Companies to act responsibly in their area of operations. 

Therefore this study is to determine whether the pressure by 

local and international organization has influenced 

restructuring of the oil industry in Nigeria and Shell compliance 

with Corporate Social Responsibility in Delta State.  
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The study deployed survey research with data from primary and 

secondary sources. Chi-squeal and simple percentage were use 

for the analysis. The study observed that initially Shell anchored 

its Community Relation Policy on philanthropic gesture but with 

pressure and restructure in the oil industry, Shell has complied 

significantly with Corporate Social Responsibility. We 

recommend the speedy passage of the second phase of Petroleum 

Industry Bill that further addresses the responsibilities and 

sanctions for non compliance with Corporate Social 

Responsibility. 

Keywords: Corporate Social Responsibility, Environmental 

degradation, Philanthropic, Compensation and Development 
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ABSTRACT 

The concept of services of general economic interest (SGEI) was 

enshrined in the Treaty of Rome in Article 90 (2) of its original 

version. It remained unchanged until the current version 

introduced by the Treaty of Lisbon. The services that public 

authorities of the EU member countries classify as being of 

general interest are, therefore, subject to specific public service 

obligations. They can be provided either by the state or by the 

private sector. The article 106 (2) TUE shows the importance of 

SGEI's by preserving the possibility of subtracting them from the 
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principle of free competition which underlies the entire economic 

law of the EU. These are very profitable, monopolistic or 

oligopolistic economic activities, with all the resulting risks. We 

are talking about electricity, gas, water, telecommunications, 

transport, postal services, among others. The importance of 

access to these SGEI's led to the concept of universal service, it 

means that the goods and services they produce are essential to 

citizens life and social welfare (general interest), and, therefore, 

they are very important to the accomplishment of human rights 

and safeguard the survival and dignity of citizens. It is in this 

context that the principle of banning social setbacks Is 

particularly important. This study intends to reflect about the 

fundamental right of access to the services of general economic 

interest as an efective human right. 

Keywords: accessibility principle, human right, SGEI, social 

setbacks, universal service 
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ABSTRACT 

This paper focuses on the issue of forecasting the fluctuation of 

exchange rates as part of the early warning system against the 

risk of consumer bankruptcy. The author identified the main 

macroeconomic factors affecting the level of bankruptcies for 

households in Poland. The fluctuation of exchange rates, which 
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directly affects the deterioration of the economic situation of 

borrowers who have opened credit accounts in a foreign currency 

and indirectly affects the cost of living of all consumers in the 

country, is one of the significant macroeconomic factors. That is 

why the main objective of the presented research is to investigate 

the effectiveness of fuzzy sets in predicting the volatility of two 

currency pairs (PLN/CHF and PLN/USD). The models created 

will be part of a system of models aimed at forecasting the risk of 

consumer bankruptcy in Poland. The results demonstrate the high 

predictive properties of fuzzy sets in forecasting the volatility of 

analyzed currency pairs. 

Keywords: consumer bankruptcy, early warning system, 

exchange rates, forecasting, fuzzy sets  
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ABSTRACT 

International trade has been facing a globalization process, 

which caused the inoperativeness of state laws in the field of 
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business’s dynamics. It soon became necessary to create a range 

of rules to regulate these kind of relations. Firstly, merchants 

began to regulate them through habits and practices, that took 

roots over the years, in each market sector (lex mercatoria). After 

the first world war, there were several attempts to create a 

harmonized normative system, which would control international 

trade contracts. One of the main institutions that has widely 

contributed to the harmonization and unification of the 

commercial law is, undoubtedly, the UNIDROIT Institute, 

through its principles, which had been improved and completed 

throughout time, applying its rules to several legal systems. This 

research intends not only to describe the importance of these 

principles but also to demonstrate its contribution to 

international trade and explain the reason for its success.  

Moreover, the upgrades introduced in the last version (2016) will 

be mentioned. At last, we will focus on the legal nature of these 

principles. 

Keywords: globalization, International Trade, Lex mercatoria, 

uses and customs, UNIDROIT 
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ABSTRACT 

Most nowadays organisations build and implement their 

strategies, focusing on capitalisation their strengths, regarding 

them as a source of their competitive advantages. However, very 

often, the very determinants of organisations’ success are also the 

ingredients of their failure. At the same time, the most sustainable 

organisations in current conditions appear those mediocre ones 

whose management is merely aimed at survival. Such a 

phenomenon is known as a strategy paradox. Maintaining by the 

organization its distinctiveness as a source or creator of exclusive 

value for customers in modern complex business environment 

leads to an increase in its organizational complexity. The growth 

of organizational complexity sooner or later causes an 

uncontrollability of the organization and becomes the driver of 

its failure. In order to avoid the collapse, such an organization 

begins to struggle for survival, saving on costs, simplifying the 

structure, limiting its development plans. This is the way to 

organizational mediocrity. It seems to be obvious, that to be 

successful an organization needs to be an excellent one. In search 

of excellence it has to struggle against its mediocrity.  
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However, a struggle against mediocrity leads to such a level of 

complexity which causes uncontrollability of the organization. 

So, we face with a vicious circle: search of excellence is a way to 

failure, avoiding a failure is the way to mediocrity. At the same 

time, an organization that does not strive for excellence, does not 

set goals and does not try to achieve them, exists insofar as its 

environment needs it. That is why strategic management should 

be viewed not only as a means of establishing and achieving an 

organization’s goals, but also as a way to control the complexity 

of an organization. This article discusses issues of strategic 

management in the context of theories of organizational evolution 

and management complexity. 

Keywords: adaptation, complexity, evolution, mediocrity, 

organization, strategy 
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ABSTRACT 

Usage of information and communication technology amongst 

pre-school and primary school teachers is increasing and 

requires digital competences and knowledge. The overall 

objective of this research is to compare usage competences for 

information and communication technology (ICT) amongst pre-

school teachers (for children 3-6 years old) and primary school 

teachers (for pupils 7-10 years old). These specific goals have 

been oriented to measure the frequency of ICT and Internet usage 

for professional development and free time, determine any 

independency in ICT usage and measure if there are any 

differences in knowledge updating between preschool and 

primary school teachers. An ICTC Questionnaire with 27 items 

has been created for the purpose of this research. The 

respondents were 394 preschool teachers and 200 primary school 

teachers. The survey was conducted anonymously and on a 

voluntary basis between 2016 and 2017. Results showed that 

preschool and primary school teachers use ICT and Internet 
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nearly every day. Both groups need additional support and help. 

Preschool teachers mostly use digital technology for 

communication, information searches and reading news, while 

primary school teachers use digital technology predominantly to 

search for general information, rather than information linked to 

their profession, as well as for communication. Primary school 

teachers developed more digital competences comparing to their 

preschool counterparts. These results could be used to create 

workshops and life-long educational opportunities for both 

groups of teachers, with a focus to using digital technology and 

the Internet for preschool teachers. Follow up activities could be 

created in the form of focus groups or group discussion which 

could provide additional information linked to specific knowledge 

or skills that require development. 

Keywords: Digital competences, Information communication 

technology, Primary school teachers, Preschool teachers 
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ABSTRACT 

Although being the youngest traffic branch, air traffic plays the 

important role in tourist traffic flows all over the world. With 

respect to this, the aim of this paper is to analyse air traffic, with 

the special focus on the socio-demographic analysis (age, gender 

and level of education) of air travel behaviour in the Republic of 

Croatia. For this purpose, empirical research was conducted on 

the sample of 194 respondents who gave insights about the most 

common reasons for travelling inside Croatia, most often used 

means of transport and airports which respondents have used so 

far. Research results confirmed that there is a statistically 

significant difference among the respondents in reasons for 

travelling on holiday regarding the gender. Male respondents 

travel more for work reasons, while women on the other hand, 

travel more for social reasons and to visit their relatives and 

friends. 

Keywords: traffic, air traffic, air travel behaviour, Republic of 

Croatia 
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ABSTRACT 

Companies striving for better business performance and 

efficiency may use definite quality improvement methods that 

guarantee the improvement of business results. Business 

excellence models is one of the instruments used by the companies 

with the aim to succeed. European Foundation for Quality 

Management defined the benchmarking guidelines of EFQM 

business excellence model in early 90-ies of the 20th century, and 

keep them updating periodically. The excellence model is a 

structure envisaged for the interpretation of excellence guidelines 

in performance. In order to facilitate the benefits from the EFQM 

adoption in the company, the management shall initially ensure 

the compliance of the business activities to the aforementioned 

excellence benchmarking guidelines. If the company fails to 

understand and accept the guidelines entirely, the mastering of 

the model can be complicated and even pointless for any type of 

the business. EFQM guidelines serve to analyse the performance 

of the company and justify the adoption of the model in the level 

of top management. The aim of paper is to explore the 

improvement possibilities of the performance quality assessment 

in Latvian enterprises, basing on EFQM business excellence 

model.  The hypothesis is: improving the EFQM business 

excellence model used in the performance quality assessment in 

Latvian companies by including important topical criteria and 

integrating them into conventional criteria of the model could to 

drive it to higher level of excellence. The tasks: to study the 

principles of European business excellence model; to assess and 

verify by Latvian and foreign business excellence and quality 

experts the assumptions included in the EFQM business 
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excellence model with author’s improvements; to draw the 

conclusions and make proposals.   

Keywords: Business excellence, EFQM, model 
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ABSTRACT 

Workplace mobing is a widespread phenomenon. It is a specific 

form of behavior that poses multiple risk to business. The 

consequences are very serious and can be manifested by reducing 

work productivity and job preoccupation and other undesirable 

consequences.A quantitative research was carried out to 

determine the exposure to workplace mobbing in Croatia and by 

using correlation and regression analysis  to establish the 

correlation and the type of connection between exposure to 

workplace mobbing and work productivity and job 

preoccupation. In the analysis of the results the correlation 

method and method of regression analysis, descriptive statistics 

and methods of analysis and synthesis, descriptive, compilation, 
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induction and deduction, proofing and comparing were used. The 

aim of this paper was to empirically investigate and identify the 

state of workplace mobbing exposure in Croatia and to offer an 

actual solution and to contribute to early prevention and 

mitigation of workplace mobbing as well as contributing to a 

general increase of understanding and awareness of this 

problem. 

Keywords: job preoccupation, workplace mobbing, work 

productivity 
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ABSTRACT 

Trends in globalization change market rules every day so that 

companies face daily, sudden, unexpected and overwhelmingly 

unpredictable changes where they expect timely and accurate 

responses and business decision making to achieve market 

competitiveness. With the development of digitization and the 

development and expansion of the Internet, new opportunities for 

business operations have opened up. Technological innovations 

and digitalization open new opportunities for expanding into 

international markets and are just social networks, a very 

convenient channel for business promotion, product advertising, 

as well as a product sales channel, and hence may have an impact 

on increasing business performance. Through social networks, 
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consumers can reliably and quickly find out all information about 

a product as well as information about a business's business. 

Keywords: Business, Digitalization, Social media, Technology 
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ABSTRACT 

Marketing communication sector has, in recent decades, 

experienced dynamic qualitative development, while its current 

form in the intentions of customer orientation has acquired the 

character of a targeted stimulation of more closely differentiated 

segment. The current period, characterized by increased 

communications has created the possibility for a more dominant 

application of advertising in public. Thus advertising penetrates 

into all aspects of life and its setting-up has been confirmed in 

both commercial as well as land non-commercial spheres. The 

paper deals with the perception of the term, “commercial 

advertising,“  in the segment of generation Z in Slovakia, 

represented by university students. The research method of data 

collection was an online questionnaire with the implementation 

of semantic differential. The data processing was conducted by 

means of descriptive and inferential statistics.  
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The resulting findings refer to the perception of the term, 

“commercial advertising,“ by a research group of adolescents in 

their semantic space. 

Keywords: Commercial advertising, Generation Z, Adolescents, 

Perception, Questionnaire, semantic differential 
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ABSTRACT 

The article presents the problem of the use of IT tools supporting 

the decision-making process in the area of auctions. The 

simulation research included the development of production 

potential expressed by the increase in the profit of companies 

participating in the auction. The indicated conditions lead to the 

analysis of learning processes. Computer simulation was carried 

out during the research. The basic criterion for deciding on the 

tender is usually the price or time or both. In the presented 

example, simplified to two companies, these are companies with 

similar production technology. However, their internal 

conditions are diversified, which manifests itself in the 
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diversification of production costs. Accepting an additional order 

results in various changes in the profit and economic efficiency 

of these companies. The different level of effectiveness of 

companies, both those who won the tender and those that have 

been passively preserved may result from the implementation 

period T set by the investor. A company that in given market 

conditions estimates that it has worse conditions should rather be 

passive. The proprietary numerical model used in the article is 

based on the Scilab package. It enables flexible implementation 

of many different variants both as to the distribution of investment 

costs and the distribution of other variables, eg price, demand 

growth, costs, etc. The example presented concerns two 

companies, but there is the possibility of analyzing any number of 

them, as well as the possibility to take into account heterogeneous 

environment of public institutions as investors.  

Keywords: Investment projects, Tender, Bid optimization, 

Numerical procedures 
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ABSTRACT 

In the past years due to the development of the Internet and 

technology new trends in marketing communication in all 

industries as well as tourism have been set. The development of 

web 2.0 concept caused exponential development. However, this 

brought on a high level of turbulence in online marketing 

communication so all new channels of communication which 

nowadays make up an integral part of integrated marketing 

communication should be in the function of branding tourism 

organisations and destinations. The fundamental aim of this 

research was to establish to which extent selected Croatian 

tourism organisations and destinations use online marketing 

communication channels, social networks in particular, and for 

what purposes is online marketing communication primarily used 

on social networks on the Croatian tourism market. In the 

research an in-depth interview was conducted with experts, 

representatives of eight selected tourism organisations and 
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destinations i.e. tourism boards, hotels, restaurants, and travel 

agencies. Based on the obtained results it has been concluded that 

selected tourism organisations and destinations for the purpose 

of branding use digital channels of marketing communication in 

cases where the brand power and size does not affect the success 

of digital communication but the key is well defined digital 

marketing strategy directed towards the target group of tourism 

organisation or destination. Furthermore, if taken into 

consideration the speed with which global trends in digital 

marketing communication are developing, the obtained results 

imply that Croatian tourism organisations and destinations still 

have significant space to additionally exploit the potential of 

digital channels of marketing communication, social networks 

especially. 

Keywords: branding, online marketing communication, social 

networks, tourism  
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ABSTRACT 

The main objective of the study was to determine the influence of 

internal factors on initiated support to the community within the 

framework defining the activities pertaining to a business’ social 
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responsibility as seen for Poland’s co-op banks. The study took 

advantage of balanced data panels sourced from 56 co-op banks 

from 2011-2017 reflecting 11 independent variables: net profits 

(thousands PLN), ROA (%), ROE (%), C/I, NPL (%), TRC (%), 

balance totals (thousands PLN), total own funds (thousands 

PLN), total deposits (thousands PLN), total credits (thousands 

PLN), number of accounts, and bank membership, on the one 

hand, and on the second, total sum contributed by a bank for pro-

social activities (thousands PLN), the number of bank supported 

pro-social initiatives, and participating funds contributed  to pro-

social activities from the bank’s net profits (%). Results indicate 

that larger banks contributed proportionally less funds 

earmarked for community initiatives directed towards the benefit 

of local markets and community, and smaller banks, more 

frequently located in rural areas, earmarked larger portions of 

profits for local communities; however, this does not mean that 

the contributions were larger comparatively than those of larger 

co-op banks. The co-op banks decide the sums of contributions 

for community initiatives on the basis of their current condition – 

according to current profits, current credit volume and total 

accounts, and considering financial security as expressed by the 

solvency coefficient level of the previous year. 

Keywords: cooperative bank, corporate social responsibility, 

community serive 
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ABSTRACT 

Due to the ecological, economic, and social consequences of 

business (Mebratu, 1998) it has never been more important for 

society to lean towards sustainable practices (Brune, 2016). As 

new challenges emerge, new concepts of how to deal with them 

evolve, including the concept of 'sustainable development' as a 

foundation to management thinking and decision making. Private 

businesses are a key component in achieving the UN's desired 

sustainable view, as they can help to fill the $3tn annual 

investment gap expected to be needed across the next 15 years 

(Earley, 2016). It is possible for business to change and grow 

sustainably. Various multinational companies paved the way to 

active sustainable practices setting the example for other 

companies to follow. Considering the UN's sustainable 

development goals (SDGs), this study investigated how 

environmental, social and governance factors (ESG) could 

contribute to a better financial performance for multinational 

companies. In order to investigate the effects of sustainable 

practices on performance, various sources of academic research 

and quantitative data was necessary. A holistic approach was 

adopted, permitting the discovery of internal and external factors 

critical for the topic investigated. Six multinational firms with a 

market cap of over 500 million were analysed on their publicly 
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reported financials, half of which from the lowest position in the 

sustainability ranks. The study takes into consideration ESG 

performance measurement to assess the level of correlation with 

positive or negative financial results. The research conveys data 

of Ikea, Unilever, Starbucks, LG, Fast Retailing and ConAgra 

stock price, revenue, market capitalisation and the year-on-year 

fluctuation of those variables in the last decade. The three key 

findings strongly align with the developing theory of ‘sustainable 

development’ as a strategic approach to grow business value over 

time. (Brune, 2016) The first finding suggests that unsustainable 

companies are subject to higher volatility in their growth- rate. 

As per Hemert (2014), this can be for a number of reasons, the 

main one being their resilience in case of unexpected macro 

events. The second finding is the lack of stock price re-

appreciation for unsustainable companies when those events are 

negative for the business growth. It is however a combination of 

variables that driver stocks prices, sustainability being just one 

of them. (Yadav et al., 2015) Lastly, on the negative stock price 

year on year percentage change, the third finding emerged: the 

unsustainable practices analysed experienced steeper and more 

frequent share price change compared to sustainable ones (over 

the same decade). No market has ever taken off when 

fundamentals don’t make sense to investors hence an analysis of 

companies’ financial performance (within and outside ESG) was 

completed to measure sustainability advantages/disadvantages, 

supporting an array of applicable recommendations for 

companies to tackle the strategic short and long term 

sustainability development.  

Keywords: ESG Factors, Sustainability, Finance 
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ABSTRACT 

International trade is one of the most important issues of 

macroeconomics. Almost all international trade theories have 

tried to determine which country produces what, for which price 

it sells its products to whom. In a number of theories, these 

inequalities are based on the differences between factor 

endowment, while in some others they result from technological 

development or capital accumulation. However, very few theories 

have revealed that these differences bear the traces of colonial 

period. Financial liberalization and the spread of international 

capital movements by the end of colonialism were major 

developments in the second half of the 20th century. It is no 

coincidence that these developments occurred simultaneously. 

The financial revolution has led to a new kind of relationship 

between capital owner countries and the others. This is a sort of 

centre-periphery relationship. Those peripheral countries are the 

ones that have been affected by the hitches of last slowdown of 

the world economy. Just like Argentina, Turkey has encountered 

problems such as the higher inflation rate and the inevitable rise 

in interest rates, following the melting down in currencies in 

2018. Again, in the same period, in contrast with the conventional 

economic views, current account deficit shrank depending not on 

the increase in exports, but the dramatic decline in imports 

instead. As a result of all these occurrences, there was a great 

loss of prosperity in the country. This study investigates whether 

it is possible for countries depending on the foreign capital like 

Turkey and Argentina to follow an independent policy from the 

fluctuations in the economic conjuncture or not. Is it possible to 

develop permanent policies that will eliminate dependency on 

foreign capital, instead of familiar ones such as targeting in 
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inflation, exchange rate or current account deficit? Which has a 

higher cost? To develop and implement these policies, or to sway 

in every wind? 

Keywords: balance of payment, exchange rate, international 

trade, trade wars 
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ABSTRACT 

The relationship between national culture and innovation at the 

national level is well established in the literature. However, 

ambiguity regarding the relationship still exists. The influence of 

different national culture dimensions in different empirical 

settings seems to provide contradicting results, especially when 

comparing countries with significant differences in national 

culture, such as Western European and Far Asian countries. In 

order to shed light on the understudied relationship between 

national culture and innovation in Eastern European countries 



40th International Scientific Conference on Economic and Social Development – 
Buenos Aires, 10-11 May 2019 

36 

we conducted an analysis of the relationship between Hofstede’s 

national culture dimensions and the Global Innovation Index in 

selected countries to find out if the proposed relationships that 

can be found in the literature hold true for the countries of the 

former Eastern Block. In this way we hope to contribute to the 

literature studying this interesting phenomenon. 

Keywords: Hofstede, national culture dimensions, innovation, 

global innovation index 
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ABSTRACT 

It is evident that companies are spending more of their budgets 

on digital services, as most consumers and stakeholders are 

spending time online. Social media platforms and web 2.0 

services have been praised as the most attractive marketing 

playground, where organizations can have an all-time presence, 

reach a wide range of audiences and more specifically - have two-

way communication with their targeted groups. However, 

managers remain focused on digital strategies, whereas they 
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should be focused on building digital organizations. As digital 

has a strong presence into the very core of the organization, this 

means it can transform companies from the inside, not only 

influencing their business performances but also their 

organizational structure, the communication inside and outside 

of the company, how decisions are made and the company culture 

itself. In this paper, we examine the case study of Eneco, how 

digitalization has improved the company’s business model, and 

we compare their results with provided digital organization 

models. 

Keywords: Digital organizations, Digitalization, Digital 

transformation, Organizational structure 
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