Varazdin Development and Entrepreneurship Agency and University North
in cooperation with
Faculty of Management University of Warsaw
Faculty of Law, Economics and Social Sciences Sale - Mohammed V University in Rabat
ENCGT - Ecole Nationale de Commerce et de Gestion de Tanger - Abdelmalek Essaadi University
Institute for Scientific Work in Varazdin

Economic and Social Development

97 International Scientific Conference on Economic and Social Development —
"Modern technologies and innovative concepts in the function of promoting cultural heritage"

Book of Abstracts

Editors:
Anica Hunjet, Abdelhamid Nechad, Mustapha Machrafi

ISSN 1849-7543

97 03

71849"7540 > Varazdin, 1-2 June, 2023



Varazdin Development and Entrepreneurship Agency and University North
in cooperation with
Faculty of Management University of Warsaw
Faculty of Law, Economics and Social Sciences Sale - Mohammed V University in Rabat
ENCGT - Ecole Nationale de Commerce et de Gestion de Tanger - Abdelmalek Essaadi University
Institute for Scientific Work in Varazdin

Editors:
Anica Hunjet, University North, Croatia
Abdelhamid Nechad, ESCA Ecole de Management, Morocco
Mustapha Machrafi, Mohammed V University, Morocco

Economic and Social Development

97th International Scientific Conference on Economic and Social Development —
"Modern technologies and innovative concepts in the function of promoting cultural heritage

Book of Abstracts

N s
Al A Toa Ry
z "Bk e ::‘f :
HLYON 4 ¥ Fx S
<5 i1 ‘\
7 %)
12 zag2N

Y Nﬂ--»ml»--h*ﬂ-m-ﬂ‘r,&-u..xs
US4 1 40,0049 :XCXII A 30 A :9L00 641,
Foculfe des SC|enceSJurldlques ALISHIAINA
économiques et sociales-salé
= -
o H
2 =
UM Ep
s 1o
SVEUCILIETE < 2,
& .
(9 2,
P -
o
3 =
= =)
= Py
e o@
9y Py
Mpocon®

T HILH oL, C201 | 1@V
ENCG TANGER i3 .

Varazdin, 1-2 June, 2023



Title ® Economic and Social Development (Book of Abstracts), 97" International Scientific Conference on Economic and Social Development
— "Modern technologies and innovative concepts in the function of promoting cultural heritage"

Editors B Anica Hunjet, Abdelhamid Nechad, Mustapha Machrafi

Scientific Committee / Programski Odbor ® Marijan Cingula (President), University of Zagreb, Croatia; Sannur Aliyev, Azerbaijan State
University of Economics, Azerbaijan; Ayuba A. Aminu, University of Maiduguri, Nigeria; Anona Armstrong, Victoria University, Australia;
Gouri Sankar Bandyopadhyay, The University of Burdwan, Rajbati Bardhaman, India; Haimanti Banerji, Indian Institute of Technology,
Kharagpur, India; Victor Beker, University of Buenos Aires, Argentina; Asmae Benthami, Mohammed V University, Morocco; Alla Bobyleva,
The Lomonosov Moscow State University, Russia; Leonid K. Bobrov, State University of Economics and Management, Novosibirsk, Russia;
Rado Bohinc, University of Ljubljana, Slovenia; Adnan Celik, Selcuk University, Konya, Turkey; Angelo Maia Cister, Federal University of
Rio de Janeiro, Brasil; Mirela Cristea, University of Craiova, Romania; Taoufik Daghri, Mohammed V University, Morocco; Oguz Demir,
Istanbul Commerce University, Turkey; T.S. Devaraja, University of Mysore, India; Onur Dogan, Dokuz Eylul University, Turkey; Darko
Dukic, University of Osijek, Croatia; Gordana Dukic, University of Osijek, Croatia; Alba Dumi, Vlora University, Vlore, Albania; Galina
Pavlovna Gagarinskaya, Samara State University, Russia; Mirjana Gligoric, Faculty of Economics - Belgrade University, Serbia; Mustafa
Goktug Kaya, KTO Karatay University, Turkey; Maria Jose Angelico Goncalves, Porto Accounting and Business School - P.Porto, Portugal;
Mehmet Emre Gorgulu, Afyon Kocatepe University, Turkey; Klodiana Gorica, University of Tirana, Albania; Aleksandra Grobelna, Gdynia
Maritime University, Poland; Liudmila Guzikova, Peter the Great Saint-Petersburg Polytechnic University, Russia; Anica Hunjet, University
North, Koprivnica, Croatia; Khalid Hammes, Mohammed V University, Morocco; Oxana Ivanova, Ulyanovsk State University, Ulyanovsk,
Russia; Irena Jankovic, Faculty of Economics, Belgrade University, Serbia; Myrl Jones, Radford University, USA; Hacer Simay Karaalp,
Pamukkale University, Turkey; Dafna Kariv, The College of Management Academic Studies, Rishon Le Zion, Israel; Hilal Yildirir Keser,
Uludag University, Bursa, Turkey; Sophia Khalimova, Institute of Economics and Industrial Engineering of Siberian Branch of Russian
Academy of Science, Novosibirsk, Russia; Marina Klacmer Calopa, University of Zagreb, Croatia; Igor Klopotan, Medjimursko Veleuciliste
u Cakovcu, Croatia; Vladimir Kovsca, University of Zagreb, Croatia; Goran Kozina, University North, Koprivnica, Croatia; Dzenan Kulovic,
Univeristy of Zenica, Bosnia and Herzegovina; Robert Lewis, Les Roches Gruyere University of Applied Sciences, Bulle, Switzerland;
Ladislav Lukas, Univ. of West Bohemia, Faculty of Economics, Czech Republic; Mustapha Machrafi, Mohammed V University, Morocco;
Joao Jose Lourenco Marques, University of Aveiro, Portugal; Pascal Marty, University of La Rochelle, France; Vaidotas Matutis, Vilnius
University, Lithuania; Daniel Francois Meyer, North West University, South Africa; Marin Milkovic, University North, Koprivnica, Croatia;
Abdelhamid Nechad, ENCGT- Abdelmalek Essaadi University, Morocco; Gratiela Georgiana Noja, West University of Timisoara, Romania;
Zsuzsanna Novak, Corvinus University of Budapest, Hungary; Tomasz Ochinowski, University of Warsaw, Poland; Barbara Herceg Paksic,
University of Osijek, Croatia; Vera Palea, Universita degli Studi di Torino, Italy; Dusko Pavlovic, Libertas International University, Zagreb,
Croatia; Igor Pihir, University of Zagreb, Croatia; Dmitri Pletnev, Chelyabinsk State University, Russian Federation; Miroslaw Przygoda,
University of Warsaw, Poland; Karlis Purmalis, University of Latvia, Latvia; Nicholas Recker, Metropolitan State University of Denver, USA,
Kerry Redican, Virginia Tech, Blacksburg, USA; Douglas Rhein, Mahidol University International College, Thailand; Humberto Ribeiro,
University of Aveiro, Portugal; Robert Rybnicek, University of Graz, Austria; Elzbieta Szymanska, Bialystok University of Technology,
Poland; Katarzyna Szymanska, The State Higher School of Vocational Education in Ciechanow, Poland; Ilaria Tutore, University of Naples
Parthenope, Italy; Sandra Raquel Alves, Polytechnic of Leiria, Portugal; Joanna Stawska, University of Lodz, Poland; llko Vrankic, University
of Zagreb, Croatia; Stanislaw Walukiewicz, Bialystok University of Technology, Poland; Thomas Will, Agnes Scott College, USA; Li
Yonggiang, Victoria University, Australia; Peter Zabielskis, University of Macau, China; Silvija Zeman, Medjimursko Veleuciliste u Cakovcu,
Croatia; Tao Zeng, Wilfrid Laurier University, Waterloo, Canada; Snezana Zivkovic, University of Nis, Serbia.

Review Committee / Recenzentski Odbor B Marina Klacmer Calopa (President); Ana Aleksic; Sandra Raquel Alves; Ayuba Aminu; Mihovil
Andjelinovic; Josip Arneric; Lidija Bagaric; Tomislav Bakovic; Sanja Blazevic; Leonid Bobrov; Ruzica Brecic; Anita Ceh Casni; Iryna
Chernysh; Mirela Cristea; Oguz Demir; Stjepan Dvorski; Robert Fabac; lvica Filipovic; Sinisa Franjic; Fran Galetic; Mirjana Gligoric;
Tomislav Globan; Anita Goltnik Urnaut; Tomislav Herceg; Irena Jankovic; Emina Jerkovic; Dafna Kariv; Oliver Kesar; Hilal Yildirir Keser;
Martina Dragija Kostic; Tatjana Kovac; Vladimir Kovsca; Angelo Maia Cister; Katarina Marosevic; Vaidotas Matutis; Marjana Merkac Skok;
Daniel Francois Meyer; Natanya Meyer; Josip Mikulic; Ivana Miklosevic; Ljubica Milanovic Glavan; Guenter Mueller; lvana Nacinovic Braje;
Zlatko Nedelko; Gratiela Georgiana Noja; Zsuzsanna Novak; Alka Obadic; Claudia Ogrean; Igor Pihir; Najla Podrug; VVojko Potocan; Dinko
Primorac; Zeljka Primorac; Sanda Renko; Humberto Ribeiro; Vlasta Roska; Souhaila Said; Armando Javier Sanchez Diaz; Tomislav Sekur;
Lorena Skuflic; Mirko Smoljic; Petar Soric; Mario Spremic; Matjaz Stor; Tomasz Studzieniecki; Lejla Tijanic; Daniel Tomic; Boris Tusek;
Rebeka Daniela VIahov; Ilko Vrankic; Thomas Will; Zoran Wittine; Tao Zeng; Grzegorz Zimon; Snezana Zivkovic; Berislav Zmuk.

Organizing Committee / Organizacijski Odbor B Domagoj Cingula (President); Djani Bunja; Marina Klacmer Calopa; Spomenko Kesina;
Erlino Koscak; Ivana Miklosevic; Tomasz Ochinowski; Miroslaw Przygoda; Michael Stefulj; Tomasz Studzieniecki; Rebeka Danijela Vlahov;
Sime Vucetic.

Publishing Editor B Spomenko Kesina, Domagoj Cingula

Publisher ® Design B Print B Varazdin Development and Entrepreneurship Agency, Varazdin, Croatia / University North, Koprivnica,
Croatia / Faculty of Management University of Warsaw, Warsaw, Poland / Faculty of Law, Economics and Social Sciences Sale - Mohammed
V University in Rabat, Morocco / ENCGT - Ecole Nationale de Commerce et de Gestion de Tanger - Abdelmalek Essaadi University, Tangier,
Morocco / Institute for Scientific Work in Varazdin, Varazdin, Croatia

Printing ® Online Edition

ISSN 1849-7543

The Book is open access and double-blind peer reviewed.

Our past Books are indexed and abstracted by ProQuest, EconBIZ, CPCI (Web of Science) and EconL.it databases and available for download
in a PDF format from the Economic and Social Development Conference website: http://www.esd-conference.com

© 2023 Varazdin Development and Entrepreneurship Agency, Varazdin, Croatia; University North, Koprivnica, Croatia; Faculty of
Management University of Warsaw, Warsaw, Poland; Faculty of Law, Economics and Social Sciences Sale - Mohammed V University
in Rabat, Morocco; ENCGT - Ecole Nationale de Commerce et de Gestion de Tanger - Abdelmalek Essaadi University, Tangier,
Morocco; Institute for Scientific Work in VVarazdin, Varazdin, Croatia. All rights reserved. Authors are responsible for the linguistic and
technical accuracy of their contributions. Authors keep their copyrights for further publishing.



CONTENTS

THE ROLE OF DIGITAL COMPETENCE AND ENTREPRENEURSHIP
EDUCATION IN RELATION TO ENTREPRENEURIAL INTENTION.........cccovvirnnnn. 1
Isaree Karnreungsiri

SATISFACTION OF USING QR CODES BY CUSTOMERS ON THE CROATIAN
Y o o = PP PP PRSPPI 1
Iva Gregurec, Miroslav Mandic, Ana Krce-lvancic

THE CHALLENGES OF THE MINING INDUSTRY'S TRANSITION TO
SUSTAINABLE DEVELOPMENT ...ttt sttt svae e vte e s vae s 2
Abdelhamid Nechad, Khawla Zahir, Mohammed Rhalma

ORTHODOX AND HETERODOX VIEWS OF SUSTAINABLE DEVELOPMENT.....2
Abdelhamid Nechad, Khawla Zahir, Mohammed Rhalma

UNDERSTANDING THE FACTORS AFFECTING UNIVERSITY STUDENTS'
INTENTION TO PURCHASE TERROIR PRODUCTS: AN S-O-R MODEL
APPROACH ..ottt bbbttt bbbt 3
Salma Housni, Ihssane Nechouani, Mustapha Machrafi

SWOT ANALYSIS AND DEFINITION OF POSSIBLE STRATEGIES FOR
ACCEPTANCE OF THE NEW MODEL OF INSPECTION OF UNREGISTERED
BUSINESS ACTIVITIES IN THE CUSTOMS ADMINISTRATION.....ccocovvviveeiiiiieeee 4
Kristina Marsic

THE EFFECT OF AMBIDEXTROUS STRATEGIC LEADERSHIP ON CREATING
SHARED VALUE ..ottt ettt sttt sttt sttt 5
Kristian Pultz Schlosser, Aivars Spilbergs, Tatjana VVolkova

STRUCTURAL CHARACTERISTICS OF HIGH VALUE ADDED SERVICE SECTOR
OF THE REPUBLIC OF CROAT A .o 6
Zrinka Lackovic Vincek

CRISES AND ECONOMIC IMBALANCES: FROM INFLATION TO EMPLOYMENT
Humberto Nuno Rito Ribeiro, Bernardo Ribeiro Pereira, Sandra Raquel Pinto Alves

ECONOMICS CAREER OF AN INDIVIDUAL - ANALYSIS OF PERSONALITY
CHARACTERISTICS IN CHOOSING A CAREER........ccco it 8
Irena Bilic, Dinko Primorac, Zeljka Marcinko Trkulja

THE ROLE OF PHILOSOPHY IN BOOSTING IMAGINATION AND CREATIVITY
IN STE(A)M CURRICULUM ..ottt 9
Josip Hrgovic

DISABLED PERSONS INCLUSION PATTERNS IN THE CROATIAN
EMPLOYMENT SECTOR ..ottt sta e snaesaeaneesneenseens 9
Mirjana Radman-Funaric, Barbara Pisker, Katarina Potnik Galic



THE IMPORTANCE OF ORIGINALITY AND AUTOCHTONITY IN THE
EXPERIENCE ECONOMY ...ooiiiii ittt ettt ettt sttt saae s s bt e s sbae s antae e 10
Boris Juric, Dijana Vukovic, Anica Hunjet

ABOUT THE MUSEUM AS AN EDUCATIONAL INSTITUTION IN THE SERVICE
OF PRESERVING CULTURAL HERITAGE: THE CASE THE OF VARAZDIN CITY
IMIUSEUDM ... ...ttt b et bbbttt et bbb bt neeneeneas 11
Marija Jakovljevic, Klara Macolic Kuparic

NATIONAL CULTURE AND POLITICAL DECISION: LEGITIMACY OF
GOVERNMENT RESPONSES DURING THE COVID-19 CRISIS IN EUROPE......... 12
Mahmoud EI Hassouni, Mustapha Machrafi

PRIVATE ENTREPRENEURSHIP FINANCING ..o 13
Stipe Milicevic, Ante Roncevic, Marko Malenica

DIGITAL TRANSFORMATION IN DATING INDUSTRY: ONLYFANS PLATFORM
Josko Lozic

MARKETING STRATEGIES FOR BUSINESS RESILIENCE DURING WARTIME IN
UKRAINE: OVERCOMING CHALLENGES........c.ccoo o 14
Olga Prygara, Liudmyla Yarosh-Dmytrenko

IS THERE A RISK OF GREENWASHING IN THE APPLICATION OF THE EU SFDR
IN THE SRI FUND INDUSTRY? SOME CRITICAL ISSUES..........ccccoiiiiiiiieieeien, 15
Maria Cristina Quirici

ROLE OF AI-POWERED CHATBOTS IN BUILDING CUSTOMER-BRAND
RELATIONSHIPS: USING SEQUENTIAL EXPLANATORY RESEARCH DESIGN 15
Mladen Pancic

COMPARATIVE VIEW OF ENERGY TAXATION IN THE REPUBLIC OF CROATIA
AND THE COUNTRIES OF THE EUROPEAN UNION ......ccoooiiiiiiee e 16
Elvis Mujacevic



97t International Scientific Conference on Economic and Social Development - "Modern technologies and innovative concepts in the
function of promoting cultural heritage" — Varazdin, 1-2 June, 2023

THE ROLE OF DIGITAL COMPETENCE AND ENTREPRENEURSHIP
EDUCATION IN RELATION TO ENTREPRENEURIAL INTENTION

Isaree Karnreungsiri
Srinakharinwirot University, Bangkok, Thailand
Isareekarn@gmail.com

ABSTRACT

One current issue among young people is a lack of digital entrepreneurship and competence.
As a result, digital transformation is the current challenge for the educational system and its
development, which entails focusing management through data and technology integration.
Thailand has been focused on several strategies, especially building capacity at all levels of the
education system and creating a comprehensive information and communications technology
strategy. Despite Thailand's expanding educational development, the emerging role of
entrepreneurial digital competence and entrepreneurial education has yet to be investigated.
Therefore, this paper provides an important contribution by giving an insight into the influence
of digital skills and entrepreneurship education, which are crucial components of students'
intentions to start a business. The hypothesis tests on these two variables result in a positive
relationship with the students’ intention to be entrepreneurs. This would imply that a
curriculum emphasizing the knowledge, skills, attitudes, and values of digital and
entrepreneurial endeavours is required to prepare all Thai students for the twenty-first century.
Keywords: Digital Competence, Entrepreneurship Education, Entrepreneurial Intention
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SATISFACTION OF USING QR CODES BY CUSTOMERS ON THE
CROATIAN MARKET

Iva Gregurec
Faculty of Organization and Informatics, University of Zagreb,
Pavlinska 2, Varazdin, Croatia
iva.gregurec@foi.unizg.hr

Miroslav Mandic
Faculty of Economics & Business, University of Zagreb,
Square J.F. Kennedy 6, 10000 Zagreb, Croatia
mmandic@efzg.hr

Ana Krce-lvancic
Adidas International Marketing BV,
Hoogoorddreef 9a, 1101 BA Amsterdam, Netherlands
akrceiva@gmail.com

ABSTRACT
The use of QR codes has been on the rise in recent years due to their practicality of use, ease
and low cost of production, dynamic form that is effective, but also the ability to monitor
analytical data in real-time, which gives companies a simpler and faster way to connect with
customers. Although this is an area of mobile marketing that is well accepted in practice and
research papers on the subject of the application of QR codes in marketing, and satisfaction
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with QR codes exist, these topics are insufficiently researched in the Croatian market.
Therefore, this paper provides insight into the acceptance, use, and satisfaction of customers
of QR codes in the Croatian market, both theoretically and empirically. The theoretical part of
the paper provides an insight into the application of QR codes in mobile marketing and previous
research in this field, while the empirical part of the paper presents the results of quantitative
descriptive research conducted through a questionnaire as an instrument for collecting primary
data on end customers in the Croatian market. So, the main scientific contribution of this paper
is in understanding the circumstances and habits of using QR codes by customers in the
Croatian market and the satisfaction of using them.

Keywords: QR code, mobile technologies, mobile marketing, customer satisfaction, satisfaction
factors
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THE CHALLENGES OF THE MINING INDUSTRY'S TRANSITION TO
SUSTAINABLE DEVELOPMENT

Abdelhamid Nechad
Professor at ESCA Casablanca, Professor at Abdelmalek Essaadi University, Morocco
anechad@esca.ma

Khawla Zahir
Phd Student, Abdelmalek Essaadi University, Morocco
khaoula.zahir@etu.uae.ac.ma

Mohammed Rhalma
Professor at Abdelmalek Essaadi University, Morocco
m.rhalma@uae.ac.ma

ABSTRACT

The mining industry has long been marred by many incidents around the world, the number of
industrial accidents caused by mining in the four corners of the world are multiple, from the
most mediatised to the least mediatised, the mining industry has been the cause of several
environmental disasters, human rights abuses...It is therefore one of the industries strongly
concerned by sustainable development in the sense that its activities directly impact the
environment. Whether at the international or national level, mining companies never cease to
multiply their efforts in terms of sustainable development. It is important to note that this is not
without interest. Indeed, sustainable development involves various issues for the mining
industry. These issues are environmental, social, economic and ethical. They are indeed the
reasons why mining companies are increasing their sustainable development practices. Talking
about the challenges of the mining industry's transition means analysing the impacts of mining
activities on the four dimensions: economic, environmental, social and ethical. In this paper
we will analyse the challenges of transitioning the mining industry towards sustainability so
that it is economically efficient, socially equitable and environmentally acceptable.

Keywords: Sustainable development, Issues, Mining industry, Transition
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ORTHODOX AND HETERODOX VIEWS OF SUSTAINABLE
DEVELOPMENT

Abdelhamid Nechad
Professor at ENCGT - Abdelmalek Essaadi University, Morocco
ESCA School of Management
anechad@esca.ma

Khawla Zahir
Phd Student, at ENCGT - Abdelmalek Essaadi University, Morocco
khaoula.zahir@etu.uae.ac.ma

Mohammed Rhalma
ENCGT - Abdelmalek Essaadi University, Morocco
m.rhalma@uae.ac.ma

ABSTRACT

Sustainable development is the result of the evaluation of the impacts of economic models,
particularly industrial ones, on the environment and society in general. Thus, for several
authors such as Vaillancourt (1990, p.21), sustainable development is a cry from those who
work for the protection of the environment and who support the vision that any real economic
development must not destroy the environment in the long, medium or short term. It is in this
perspective that several authors propose, support and defend a conscientious management of
natural resources and recommend the conservation of heritages from one generation to the
next in an undegraded state (AUBRY and RAU, 1997). Sustainable development may have slight
variations depending on the context in which it is used. The unclear nature of this concept has
created several approaches to sustainable development that can be grouped into two: the
orthodox approach and the heterodox approaches that have emerged from criticisms of the
former.

Keywords: Orthodox approach, Heterodox approaches, Sustainable development
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UNDERSTANDING THE FACTORS AFFECTING UNIVERSITY
STUDENTS' INTENTION TO PURCHASE TERROIR PRODUCTS: AN
S-O-R MODEL APPROACH

Salma Housni
Ph.D. Student at Faculty of Law, Economics and Social Sciences Salé
Mohammed V University in Rabat, Morocco
Applied Economics Laboratory
salma_housni@umb.ac.ma

Ihssane Nechouani
Ph.D. Student at Faculty of Law, Economics and Social Sciences Salé
Mohammed V University in Rabat, Morocco
Applied Economics Laboratory
ihssane_nechouani@umb5.ac.ma

Mustapha Machrafi
Full Professor at Faculty of Law, Economics and Social Sciences Salé
Mohammed V University in Rabat, Morocco
Applied Economics Laboratory
mustapha.machrafi@fsjes-sale.um5.ac.ma

ABSTRACT

The objective of this research is to investigate the determinants of students' intention to
purchase terroir products using the S-O-R theoretical model. While prior research has
primarily focused on the theory of planned behavior, this study aims to provide insights using
an alternative theoretical framework. The choice of students as a sample enables the
identification of the key attributes of terroir products.A quantitative survey was conducted
among 386 students from Mohammed V University of Rabat to collect data for analysis.The
data analysis was performed using SPSS software.Correlation tests and chi-square tests
wereused to examine the research hypotheses, and logistic regression was applied to determine
the limitations and potential for future research. The findings from the correlation test confirm
the hypotheses of the proposed research model. The model highlights the influence of terroir of
origin, terroir label and know-how, as environmental cues, on consumer perception of product
quality and terroir image. These factors are significant emotional responses that impact the
purchase intention of terroir products.This study contributes to the literature by applying the
S-0O-R model to the analysis of terroir products. While the study is limited to students, it
provides a useful basis for future research.

Keywords: Consumer purchasing behavior, Image of the terroir, Know-how, Perceived quality,
S-O-R model, Terroir label, Terroir of origin, Terroir product
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SWOT ANALYSIS AND DEFINITION OF POSSIBLE STRATEGIES
FOR ACCEPTANCE OF THE NEW MODEL OF INSPECTION OF
UNREGISTERED BUSINESS ACTIVITIES IN THE CUSTOMS
ADMINISTRATION

Kristina Marsic
Faculty of Textile Technology, Croatia
kristina.marsic@ttf.hr

ABSTRACT

In order to define their basic activities, organizations need to answer the following three
questions: Who are we and what do we do (i.e., mission), who do we wish to become and what
do we wish to do in the future (i.e., vision), and how are we going to get from the present to the
future state (i.e., how can we get from the existing "AS IS" model to the future "TO BE" model).
In order to develop a new model of inspection of unregistered activities, the Customs
Administration needs to assess the organization’s level of preparedness to accept the
aforementioned new inspection model and follow through on the changes it brings. This paper
will present a SWOT analysis that describes all the elements that affect the organization and
the possible effects of said changes. The process of determining internal and external factors is
carried out to identify internal elements that will allow easier implementation of the new
inspection model (S — strengths) or weaknesses that will hinder its implementation (W —
weaknesses). This paper defines possible strategies for implementation of the new inspection
model using internal strengths and external opportunities, but also taking into consideration
the severity of internal weakness and external threats, thus utilizing said strengths and
opportunities to eliminate or minimize weaknesses and threats.

Keywords: SWOT analysis, Customs Administration, inspection and supervision, strategy,
efficiency
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THE EFFECT OF AMBIDEXTROUS STRATEGIC LEADERSHIP ON
CREATING SHARED VALUE

Kristian Pultz Schlosser
RISEBA University of Applied Sciences, Latvia
kristianschlosser @outlook.com

Aivars Spilbergs
BA School of Business and Finance, Latvia
Aivars.Spilbergs@ba.lv

Tatjana Volkova
BA School of Business and Finance, Latvia
Tatjana.volkova@ba.lv

ABSTRACT
The success of any organisation relies heavily on the quality of its strategic leadership. With
the increasing importance of addressing societal challenges, including delivering and
measuring social results, it's crucial to identify which strategic leadership characteristics
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impact both social and business results. Using bibliometric and data-driven methods, recent
research has identified ambidexterity as a key characteristic of strategic leadership that
impacts social and financial results (Beveridge et al., 2021; DeCieri et al., 2020). Ambidexterity
refers to a leader’s ability to exploit current resources while exploring future opportunities and
trends. The objective is to understand the impact of ambidextrous strategic leadership on
creating shared value, including creation of social and financial results (Porter and Kramer,
2011). By examining how leaders with ambidexterity capabilities can achieve shared value,
and organisations can develop more effective leadership development programs to drive
business performance. The research aim: provide an overview of how the strategic leadership
characteristic ambidexterity, impacts the creation of shared value in companies. This study
builds upon a previous literature content analysis and relies on primary data collection and
comprehensive analysis of the collected data. The structural equation modelling (SEM)
technique was applied to examine the two constructs such as exploration and exploitation, as
characteristics of ambidextrous leadership and its effect on business and social results. In this
paper, the authors recognise the limitations in the application of the construct of ambidextrous
strategic leadership. Although strategic leadership has several characteristics and constructs,
this research focuses on ambidexterity and the two related its sub-constructs of exploiting and
exploring. Moreover, the sample size of companies analysed in the study may not represent all
types of organisations as the focus has been on medium and large sized companies. The analysis
revealed that ambidexterity plays a significant role in creating shared value for companies. The
results show that ambidextrous strategic leaders are more effective in creating social and
business results simultaneously compared to those who do not possess this characteristic. The
findings suggest a positive relationship between ambidexterity and creating shared value,
meaning that the more ambidextrous the leader, the higher the likelihood of creating shared
value. Furthermore, the study shows that leaders tend to be more optimistic about future
opportunities and trends, which indicates that they focus more on exploring new opportunities
rather than exploiting existing resources. However, the study also revealed that there is a more
pessimistic view when it comes to exploiting current resources to their full potential.
Keywords: Ambidexterity, Strategic leadership, Shared value, Data analytics, Resources
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STRUCTURAL CHARACTERISTICS OF HIGH VALUE ADDED
SERVICE SECTOR OF THE REPUBLIC OF CROATIA

Zrinka Lackovic Vincek
University of Zagreb Faculty of Organization and Informatics
Pavlinska 2, Varazdin, Croatia
zlackovi@foi.hr

ABSTRACT
The subject of analysis in this paper are the structural characteristic of the high value added
service sector in the Republic of Croatia and comparison with other European Union member
states, in the time period from 2010 to 2020. High value added services (information and
communication; professional, scientific and technical activities; administrative and support
service activities) are very important for the entire economy, since they directly contribute to
increasing efficiency and competitiveness, as well as the implementation of innovations in
business. The aim of these paper is to analyze shares of high value added service sector in
number of totally employed, wage adjusted labour productivity and gross operating rate. The
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results of research indicate that the movements of structural characteristics of Croatian high
value added service sector are complied with structural characteristics of high value added
service sector of other European Union member states. If the Republic of Croatia will continue
to develop, and it can be assumed that the development process will harmonize the economic
structures with the typical structure of the European Union member states, it is likely that the
largest number of new jobs will be created in the high value added service sector. The expected
contribution of this paper is unique research of structural characteristics of high value added
service sector since there are no existing comparative research that analyze high value added
service sector in Croatia and other European Union member states in longer term. The
conclusion of this research has practical value for economic policy decision makers, who
should focus on competitiveness strengthening through decrease of regulatory and
administrative burden and stimulation of European Union funds usage. These policies should
finally be useful for achievement of higher level of services export, competitiveness and growth
of other economic sectors.

Keywords: structural characteristics, value added, services sector, Republic of Croatia
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ABSTRACT
The relationships between inflation, unemployment and economic growth have long been
examined by notorious economists. The nature of these phenomena is obviously critical, as
inflation and unemployed connect directly to ordinary people lives. Overall, inflation is
historically a reason of main concern, due to its impact on society, particularly on low income
population. Moreover, there is always the risk of prices going out of control, entering even on
an uncontrolled growth spiral, possibly triggering massive social unrest. Cases of severe crises
are very well documented, not to mention historical revolutions. The French Revolution, the
Russian Revolution, the National Nationalism Revolution, the Great Chinese Inflation, are
some of the most iconic examples of severe disruptions were inflation played a critical role.
Unsurprisingly and understandably, public and economic powers do tend to closely monitorize
prices growth, acting accordingly, basically in order to keep some price stability. Likewise
inflation, unemployment is another critical phenomenon for governments and society, being
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another major trigger of crises and revolutions, being the Great Depression one of the best
examples of such. One can argue that inflation and unemployment develop in tandem, while
having devastating effects on the economy and society. Nevertheless, despite the
aforementioned risks associated to inflation, it has been observed that some moderate level of
inflation can be acceptable, or desirable even. Even though, the discovery of the Phillips Curve,
which depicted an inverse relationship between money wage changes and unemployment in the
British economy, came with much surprise, as wage changes could be regarded as a proxy of
inflation and, therefore, the inverse relationship between inflation and unemployment could be
formalised. Indeed, later economists observed this pattern in other datasets, allowing to
theorize such relationship. Despite the merits of such novel theory, the Phillips Curve was never
fully consensual, even if embraced by many top economic theorists, moderately at least.
Samuelson and Solow writings, or Friedman’s developments, are some good examples.
Furthermore, not so long after this new theory come to light, stagflation come to add to the
controversy. More recently, some economists started questioning again Phillips Curve
effectiveness. The low inflation environment that followed the 2008’s Great Recession is to
blame. However, the extremely loose monetary policies that followed the 2008’s financial
crisis, its reinforcement with the occurrence of the Covid-19 pandemics, starting in 2020, and
the energy and geopolitical challenges from 2022 Ukraine’s invasion, totally reversed the
inflation scenario and the monetary policies, which became tightening at a dramatic pace. The
urge for such pace is a recognition of the current inflation perils. In this paper, the relationship
between inflation and employment is examined, using datasets covering recent decades of
different evolutions for the European Union (EU) countries.

Keywords: Inflation, Employment, European Union, Economic crises, Interest Rates, Monetary
Policy
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ABSTRACT
A comprehensive understanding of personality requires an understanding of a whole range of
factors. This paper aims to define certain personality concepts that are recognized as potential
predictors for a successful economic career. We consider personality traits to be an important
factor in selection procedures and work performance, and in addition to academic and
professional competencies, employees are also expected to have personal competencies. The
definition of personality (Larsen and Buss, 2008) states that personality is a set of organized,
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relatively permanent psychological traits and mechanisms within an individual that influence
his interactions with the environment and adaptation to the environment. This paper will
present two recent personality concepts: the dark triad construct derived from the work of
Paulhus and Williams (2002) and the five-factor personality model of Costa and McCrea
(1992). The paper will deal with each of their components individually and with recent research
and scientific works published on these topics. At the same time, it will outline connections
between personality traits and economic career choices of the individual.

Keywords: Economic career, personality concept, five-factor model
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ABSTRACT

The main goal of the STEM (Science, technology, engineering, and mathematics) project was
to emphasize the importance of these distinct disciplines while educating more competent
workers for competition on the global market. By adding arts and humanities, STE(A)M
(Science, technology, engineering, arts, and mathematics) additionally tried to enrich
integrated curricula with the same goal in terms of easier connection of content and developing
creativity in students. Countries around the world differ regarding the extent to which they
develop specific STEAM study programs based on more or less comprehensive national
educational policies. The greatest challenge is the creation of specific curricula that achieve
the targeted educational outcomes. Philosophy as a scientific discipline has developed tools
that can facilitate the integration of subjects within specific STEAM curricula and improve the
development of creative thinking among students.

Keywords: STEM, STEAM, Creativity, Philosophy
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ABSTRACT

This paper analyses the quantitative research on disabled persons' social inclusion patterns in
the Croatian employment sector. Croatian Employment Service and Croatian National Institute
for Expertise, Professional Rehabilitation and Employment of Persons with Disabilities
aggregated open source data have been used to calculate the national structure and movement
of employed and unemployed persons with disabilities in the Croatian employment sector from
2005-2022. The paper used a statistical analysis of the dynamic change of employed and
unemployed persons with disabilities in the period from 2005 to 2022 in monitoring changes in
the number of employed and unemployed persons with disabilities. The shares of the number of
employed persons in the total number of persons with disabilities and the shares of the number
of unemployed persons in the total number of persons with disabilities were calculated.
Statistical coefficients were also presented, showing the ratio of the number of unemployed
persons with disabilities to employed persons with disabilities. The analysis results show a
positive trend in the employment of persons with disabilities in the Croatian employment sector
from 2005 to 2022. Observing the direct relationship between employment and unemployment
of persons with disabilities, there is an encouraging trend. Since 2005, the number of
unemployed per employed person with disabilities has been decreasing year by year. There is
a noticeable reverse trend of decrease in the period of the great economic crisis 2008-2011 and
a discrepancy in 2020 at the time of the COVID-19 pandemic, indicating the employment sector
reaction to pressures of significant socio-economic changes on the employment rates of people
with disabilities, which are consequently negatively reflected and primarily affecting
employment status of vulnerable social groups. Finally, research and practical implications,
limitations and further research recommendations are discussed.

Keywords: Disabled persons, Employment sector, Social inclusion
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ABSTRACT

One of the most common words in everyday use is globalization, which began to be talked about
at the end of the 20th century. Public opinion is focused on globalization processes. On the one
hand, it becomes impossible for all countries to "hide" behind their borders, while on the other
hand, the economic policy of individual countries cannot passively observe contemporary
processes of globalization that have affected world flows of production, capital, export, import,
labor mobility, and the like. There is a need for countries to fit into these processes because the
demands of international markets are becoming more and more strict. Globalization has
influenced the increase in the importance of original (traditional) products and services as key
elements of tourist content that enable the differentiation and competitiveness of a tourist
destination on the global tourist market. The aim of the work is to prove the role and
significance of culture, history, traditional crafts and lifestyle of the local population through
the consumption of original (traditional) products and services by tourists and their
representation in the tourist offer. Furthermore, the aim of the research is to gain an insight
through an in-depth interview with the local population of Varazdin County that traditional
crafts and intangible heritage necessarily require a special way of preservation.

Keywords: traditional crafts, originality, autochthonousness, experience economy, Varazdin
County
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ABSTRACT

Considering the educational importance of museums for the preservation of cultural heritage, this
paper focuses on the relationship between educational institutions and museums on a concrete
example. The review of the Report on the work and financial operations of the Varazdin City
Museum in the last five years shows the current situation and provides guidelines on how to improve
the collaboration between the museum and other forms of educational institutions. The paper
establishes that museum content made for elementary and high school visits almost always follows
current exhibitions or permanent collection and very rarely adapts to students' needs that came
from a strictly prescribed teaching curriculum. Therefore, for regular visits to the museum to
become an established educational practice, the Varazdin City Museum should clearly define the
target group for which it organizes the educational content and in consultation with teachers and
professors adapt it to the prescribed learning plan. Finally, to better educate a wider audience with
the importance of cultural heritage through the acquisition of transversal skills, the study suggests
the inclusion of educative institutions such as faculties and Public Open Universities in Varazdin
City Museum educational program.

Keywords: Cultural Heritage, educational institutions, museum pedagogy, Varazdin city museum
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ABSTRACT
Governments around the world have made various decisions to mitigate the spread of COVID-19.
Our study provides a better understanding of the dynamism between national culture and the
different policy choices made to address the pandemic in 2020. In contrast to existing studies that
focus on formal institutional factors, this study applies a comparative approach involving 17
European countries to demonstrate that country-specific cultural dimensions and differences were
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key factors in whether Lockdown was chosen as the first policy response to the COVID-19
pandemic. The results of this study show that policy responses to the same threat depend on the
cultural orientation of each country.

Keywords: First response to COVID-19, Lockdown, National culture, Policy analysis, Qualitative
comparative analysis
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ABSTRACT

This review article examines the many forms of funding accessible to entrepreneurs, with a focus
on the significance of a suitable choice of financing for the success and stability of the business. It
addresses the elements that influence the selection of funding sources as well as the options for
combining sources to produce an optimal capital structure. Additionally mentioned are the
European Union's finances and initiatives and their contribution to the funding of the private sector.
It is stated that the selection of an acceptable source of finance is vital for a company's performance
in a dynamic business climate, and suggestions are made for further research.

Keywords: finance sources, selection considerations, source combination, European Union funds,
capital structure
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ABSTRACT
The aim - of this work is to analyse the changes within the dating industry that have resulted from
the development of the OnlyFans platform. The platform took over the dating market with a model
of digital transformation of an already existing industry. On the one hand, the habits and behaviour
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of the participants of the dating market have changed, and on the other hand, the Covid-19
pandemic directly benefited the development of the platform's business model. The research is
based on the financial parameters of the platform's income, and on the analysis of the trend of the
number of users. The research will use models of financial and statistical analysis, for financial
indicators and user trends, as well as a descriptive method of proving the factors that most
significantly characterized the model of digital transformation. Result of the analysis indicate an
exponential growth in revenue and the number of platform users over a period of five years, which
proves the effectiveness of the digital transformation model. The change in consumer habits and
the digital transformation of all forms of production and consumption of digital content directly
influenced the exponential growth of the platform's income. At the same time, a large number of
globally known influencers have established themselves on the platform, who have millions of
followers and earn higher amounts than their fellow influencers in other industries.

Keywords: dating industry, digital transformation, disruption, OnlyFans, platform economy
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ABSTRACT

This study aims to highlight the resilience of business during wartime in Ukraine. Threats for
the survival of businesses in Ukraine during wartime have been analyzed. To gain insight into
how businesses adapt to wartime conditions, an expert survey has been conducted. The
research findings indicate that the overall goal of strategic marketing management in times of
war is to develop and implement effective strategies that enable businesses to adjust to highly
volatile and unpredictable business environments. The war brought about uncertainty, risks of
property destruction, physical dangers, unpredictability, market loss risks, contract
disruptions, and infrastructure destruction. 25% of businesses ceased to exist, while the rest
attempted to adapt through relocation, production reduction of business activities, product
adaptation, and changing their business activities. Strategies for adaptation should reduce
uncertainty, mitigate physical damages and losses, improve safety measures, and maintain the
stability of businesses. In such circumstances, the primary focus lies in continuously monitoring
and assessing the risks associated with the changing environment. Among the possible
strategies applied for business adaptation in times of war are: strengthening security measures
to protect the company's assets, employees, and customers; enhancing employee resilience and
offering flexible work arrangements; diversifying product/service offerings; diversifying
suppliers; establishing relationships and collaborations with other businesses, both
domestically and internationally; exploring new markets and partnerships; and using
innovations to improve efficiency and reduce dependence on human resources.
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These strategies aim to enable businesses to adapt and survive during times of war by ensuring
security, flexibility, diversification, collaboration, and innovation.
Keywords: Business, Marketing Strategy, Resilience, Wartime
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ABSTRACT

The present research has the aim to analyze the effects that the new European legislation is
having on the sustainable investment market in order to evaluate whether the predisposed goals
can be said to be achieved or not. In particular, the author wants to analyze the impact of the
EU Sustainable Finance Disclosure Regulation (2019/2088 EU), known as SFDR, on the SRI
Fund Industry, considering that interpretative difficulties have arisen in the SRI market with
the introduction of SFDR. The analysis shows that critical issues in the implementation of SFDR
reside not so much in its disclosure obligations, but upstream, in the definition of sustainable
investmentand in its product classification (as Article 6, Article 8 and Article 9) that lead to a
situation characterized by an excessive subjectivity by asset managers of SRI Funds when they
are called to qualify the products they offer. Because of the consequent risk of greenwashing in
SFDR application, the necessity of its urgent adjustment can be pointed out and the work
presents in its final part the indication of some policy recommendations to policymakers drafted
by Eurosif just to realize these necessary adjustments of the EU regulation.

Keywords: Sustainable Development, SRI Funds, SFDR, Greenwashing, EU ESG
Regolamentary Framework
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ABSTRACT
Artificial Intelligence (Al) has been shaping marketing and service-related tactics including
sales approach, customer behavior, and customer support options on a larger scale. Therefore,
in the era of Artificial Intelligence, many firms are widely taking advantage of Al-powered
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Chatbots to enhance customer relationships with the brand. But the question that arises here
that how the brands can use the tactics to create a customer relationship with the brands.
Keeping it in view, this paper aimed to explore the experiences of customers and brands in
using Al-powered Chatbots and to evaluate the impact of these tools on customer-brand
relationships. In this regard, the research followed a mixed method using sequential
explanatory research design, including quantitative and qualitative approaches, whereby the
primary data was collected using an online survey. The research collected a total of 116
responses and carried out analysis using SPSS STATISTICS. In second phase, the study used
previous articles and literature to present the secondary findings. The results indicated a
positive and significant influence of interactivity, information/accessibility, and customization
features of Al-Powered Chatbots on the customer-brand relationship. In addition, the study’s
findings revealed a positive and strong association of these features with the customer-brand
relationship. Based on the results of the research, it can be recommended that companies and
brands looking to enhance customer-brand relationships should consider using Al-powered
Chatbots.

Keywords: Al-powered Chatbots, Customer-Brand Relationship, Mixed-Method Research,
Brand
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ABSTRACT
The paper compares energy taxation in the Republic of Croatia and the European Union and
analyzes the economic, environmental and fiscal impacts. The purpose and objectives of the
study are to compile the theoretical determinants of excise taxes on energy products and other
taxes related to the sale of energy products, the legal determinants of taxation of energy
products and electricity at the level of the European Union and in the Republic of Croatia, the
results of a comparison of energy taxation in the Republic of Croatia and the countries of the
European Union, and the fiscal, economic and environmental impact of energy taxation in the
Republic of Croatia and the Member States of the European Union.
The paper enables an overview of the differences in energy taxation between the member states
of the European Union and the effects resulting from the taxation.
Keywords: Taxes, economic, environmental and fiscal impact, excise
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